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Wyoming in the Fall is a wonder-
ful place. For AWIA, it’s a great
time to reflect on the Summer
activities and contemplate the
Winter activities.

Last Summer, we held our annu-
al Convention. The Convention
was a celebration of AWIA’s 25
Anniversary (although insurance
agents of Wyoming have been

organized since 1934 under dif-
ferent names). The Convention
was an opportunity for many of
the Past Presidents of AWIA to
return for the banquet and rekin-
dle old relationships.

Congratulations to the Company
Representative of the Year, Pam
Zakarian of RPS. Pam is fairly
new to servicing the Wyoming
agents wholesale needs and has
done a remarkable job. Congrat-
ulations to the Agent of the Year,
Gary Bowers. Gary was actually
the Ist President of AWIA and
remained fairly active with
AWIA until his recent retire-
ment.

This coming Winter, on Febru-
ary 28", 2022, we will hold our
40™ Shrimp Bash. The Shrimp
Bash is a Legislative event (we
can call it “speed lobbying”)
where we host the State Legisla-

tors to a full reception. We don’t
give any speeches, just have con-
versations with the Legislators
about upcoming bills and to gen-
erally build Relationships for the
future. Many former Representa-
tives, who have gone on to higher
office, will recall the Shrimp Bash
as one of the most memorable
events during their time in the
Wyoming Legislature.

On the national legislative front,
several of our Board members had
virtual advocacy opportunities
with our Congressional delegation
last Summer (Senator Barrasso
actually mentioned the Shrimp
Bash as one of his memories from
the State Legislature). AWIA
advocated for pro-small business
and pro insurance legislation that

was working through

the halls of Congress. M‘p

Adam Luce, AAl - PIA National Director
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What a great Convention AWIA had this
year, it was great to get some in person

time with our members across the State of
Wyoming again! Not to mention, I don’t

think it became a super spreader event!

The Convention lies at the heart of what it
is to be an AWIA Member; education,
advocacy, peer to peer networking, along
with the trade show, an opportunity to
meet with your company representatives
and build those relationships. This is why
we belong to AWIA. Companies and

ing education and peer to peer networking
and fun activities, however, they can’t do

one very important piece of the AWIA

agencies can hold events and have continu-

convention. That is to provide a forum for
the Insurance Commissioner to come
speak, and to invite and hear from our
legislators. Giving members the opportuni-
ty to engage them one on one and that is

not something you will find anywhere else.

We independent agents that belong to
AWIA are some of the most fortunate
agents in the United States. We belong to
two national associations that we can
access their value in products and services
and have both advocating for our industry
at the national level. In our small state I
value that partnership, without it the few

agencies across the state would end up split

(Continued on page 2)
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Partners

2021-2022

Title Sponsors
Acuity
Liberty Mutual/

Safeco

Gold Partners

Travelers Insurance
Amwins Access

Ringwalt & Liesche

Silver Partners

Breckenridge Ins Srvs.
Capital Prem Financing
EMC Insurance
Foremost
Grange Insurance Assoc
Imperial PFS
Jencap Insurance Svcs.

Risk Placement Svcs.

Bronze Partners

AmTrust Financial Srve

Brad Jackson
IIABA NATIONAL
DIRECTOR

I just returned from attending
the ITABA Fall Conference in
Kansas City, September 29th
through October 3rd. It was
spectacular being in person
with the directors from other
states again, all states were
represented, with the exception
of just two. Both Hawaii and
Alaska SND's were present at
these meetings - it was great to
see the solid commitment to

the ITABA!

Here is a small sample of some
valuable (and informative)
takeaways that were reinforced
at the Fall Conference that
absolutely add value to your
AWIA and I[TABA member-
ships:

* Quote from a very experienced
and intelligent SND in attend-
ance: "Buying insurance from a
captive / direct is like taking your
children (or date, or spouse, or
parents, etc.) to an ice cream store
that only serves vanilla."

¢ The Covid relief fund through
ITABA is still open, as is the Trust-
ed Choice relief fund. Both are
available to you as a member, to
access through the IIABA web-
site. Over $2,000,000 has been
sent from these funds to agencies
just like ours.

* Did you know - being an ITABA
member, allows you to use videos
from the ITABA website, on your
own website. Check out the latest,
both on independantagent.com

and trustedchoice.com web-
sites. New content is hitting TV as
we speak.

¢ Big I Markets - on the [IABA
website - is a great place to go with
harder to place risks, that can be

very beneficial to us Wyoming
agents. BIM offers a suite of top tier
products including affluent home-
owners, bonds, commercial packag-
es, non-standard homeowners, auto,
and much more. No fees, no mini-
mums, you own the expirations.

¢ Big I Hires - also on the IIABA
website has seen some great success
in 2021. Big I Hires is a one-stop
resource designed to help independ-
ent agents recruit and retain quali-
fied talent. Take your next HR
need that direction...you may find it
very beneficial, it certainly adds
value to your IIABA membership!

More to follow, and certainly don't
hesitate to reach out to me if you
have questions about the [IJABA
website, the above content, or even
the future direction of the [IABA
and Trusted Choice. I can tell you
we are in brilliant hands with in-
coming Chairman Bob Fee from
Kansas, the future is very

bright! My best to you, Brad

PIA National Director’s Report (cont.)

(Continued from page 1)

between the two and we would not have
the opportunities we currently have with a
strong State Convention and Shrimp Bash.

Neither would have a strong local voice.

More important than the product and
services each National Association brings to
the table is what do I bring to the table?
Why do I belong to AWIA? How do 1

encourage other agencies to belong?

I think it’s simple, by recognizing the value
of our National Partners, sharing the value
of meeting with our Company Partners at

the Trade show at the Convention, Break-
fast with the Commissioner, and let’s not

forget the all-important Shrimp Bash

coming up in February.

How can I help encourage the growth of
our membership? By recognizing how
important our state association is, and
where it brings value like nowhere else can
match. By being ready to share that excite-
ment and encouragement with each other
and with others. What we do makes a
difference, and that is something people
will always want to be a part of it when we

share the pride in what we do!

As we move into an uncertain future with a
reduction in the number of agencies
throughout the state and a soon to be
vacancy in the Executive Chair, we give
thanks for the great job Ken has done for
the Association these past few years, but it’s

time to look to the future with an eye on

sibility we have been tasked with to contin-

ue our partnerships and grow in dedication

our past and the great potential and respon-

to the services we provide to our members
through the State Convention and the

upcoming Shrimp Bash in 2022.
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As part of PIA's ongoing partnership with
The Hartford's flood insurance program,
we are proud to provide PIA members with
the latest Flood Agent eNewsletter pro-
duced by The Hartford for its flood insur-

ance agents.

In addition to The Hartford's eNewslet-
ters, PIA members visiting PIA's Flood
Insurance Marketing Support Center can
download flyers to help their clients pre-
pare for floods, deal with the aftermath of
flooding, and how to prepare for a visit by
an adjuster. PIA thanks The Hartford for
these excellent materials. ww.pianet.com
for more information.



http://www.mmsend55.com/link.cfm?r=hzH9ey7btLarKu37GqtBlw~~&pe=ELOu8YPn6otsYVHHz9ohD9zfppDSfbiE_gR7rGSDiqYRy7_vTTtRhM8cHg7_34KM5sMWIjfFnk3wn35feAIfpQ~~&t=pdAoOYu9tmsSfig4p_BhWw~~
http://www.mmsend55.com/link.cfm?r=hzH9ey7btLarKu37GqtBlw~~&pe=lqWtU1IiT_cqKB6utmBdxuWrRVYjCPeXzBSwx4igpNAO5ZgJ0_ZTYlnxbswlAb1z6tec1X-AxClkP8ixlS1weQ~~&t=pdAoOYu9tmsSfig4p_BhWw~~
http://www.mmsend55.com/link.cfm?r=hzH9ey7btLarKu37GqtBlw~~&pe=lqWtU1IiT_cqKB6utmBdxuWrRVYjCPeXzBSwx4igpNAO5ZgJ0_ZTYlnxbswlAb1z6tec1X-AxClkP8ixlS1weQ~~&t=pdAoOYu9tmsSfig4p_BhWw~~
http://independantagent.com
http://trustedchoice.com
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Ken Hauck, CIC, ARM — EVP report

Daniel York , CIC — Past-President

demics, Supporting Small Busi-
ness Tax Fairness, Opposing
Federal intrusion into insurance
regulations, Opposing the PRO
Act which would eliminate the
concept of “independent contrac-
tors", Supporting Reauthorization

of Flood Insurance on a long

. . term basis, Defending the Federal
It has been an interesting few

months at AWIA headquarters.

The last four months have been

Crop Insurance program includ-
ing agent commissions, and Sup-

all about “advocacy” and porting Cannabis Safe Harbor

« L legislation to protect insurance
convention”.

agents that sell cannabis insur-

This summer several members of ance products from Federal prose-

the Board and I participated in cution.
“virtual” legislative discussions ) i
. . . At the convention, we listened to
with our national legislators. We . )
. three Wyoming Representatives
met with Senator Barrasso, Sena- " ,
address the “revenue” issues of

the State of Wyoming. The good

news is some things are favorable

tor Lummis and Representative
Cheney each separately to pro-
mote legislation that was friendl
s . . Y in Wyoming although as a state,
to small business and the insur- ) o
we are clearly needing to ‘tighten
the belt”. The upcoming Budget

Session in February is looming.

ance industry, They were all very
receptive to our opinion on:
Federal Funding of future pan-

Wyoming Legislative News:

I would like to take a few minutes to
remind everyone of the value of having
“a person in our corner” in Cheyenne.
For many years a priority of our associa-
tion has been to monitor and lobby for
the benefit of our members AND cus-
tomers (we are actually the only P&C
voice for Wyoming insureds). I am
afraid that it’s easy to forget the value
in that service. Maybe some of us have
come to take for granted that someone
at AWIA will keep an eye on what the
Department of Insurance is doing and
any legislation that may affect us. May-
be we forget how truly regulated we are

in the insurance industry.

A huge benefit to being a member is
that you truly have a voice in Chey-
enne. Every session something comes
up that needs our attention. Sometimes
it’s wind and hail deductible issues,
cosmetic exclusion discussion, use of

OEM vs. “after-market” parts for

vehicles, or the validity of a claims
made policy. These are just a few
of the issues we have had a voice
in over recent years.

Membership dues and participa-
tion are a critical factor in keep-
ing this service available. Thanks
for your support and have a great
4% quarter!

See you at the Shrimp Bash in
Cheyenne on February 28, 2022.

on CNBC Primetime, 10PM ET.

N

Trusted Choice’

INDEPENDENT

INSURANCE AGENTS

Trusted Choice’
is Going Primetime

{
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The Commissioner’s Corner

Jeffrey P. Rude

Wyoming Department of Insurance

Legislative and Administrative Rules Update

Hello AWIA members! Thank you again for inviting the Department to speak at your convention this year. It was my absolute pleasure to attend
the convention again, and I'm very happy to be able to provide some information to all of you on the producer licensing legislation that is currently
making its way through committee.

Commissioner Rude, Deputy Commissioner Johnson, and I went to Sheridan to present a producer licensing clean-up bill for consideration to the
Corporations Committee directly after we made our presentations at the convention. I'm happy to report that the bill was received well! We did
have some pushback from industry on the proposed adjuster definition, but we are working with industry partners to iron out a solution that will be
acceptable to all parties. The other points of the bill went well, enough so that the committee adopted the bill for sponsorship for the 2022 legisla-
tive session. The broad strokes of the bill are summarized as follows:

Normalizing non limited lines licensing fees to be $100 for residents and $150 for non-residents, no matter the license type held. For exam-
ple, non-resident adjusters currently pay $100 for their initial application fee, but $150 for renewals. The Department is proposing
these changes to add clarity to our licensing fee structure.

Removal of the $30 continuing education fee for residents. As CE credits are now reported electronically, the burden of the work for CE
now lies on the providers. As such, the Department is proposing removing the fee from residents and adding provider and course fees
for those that offer continuing education courses. Proposed fees are $100 every two years per provider, and $50 every two years per

course.

Normalizing procedures for all license types. The Department is proposing language updates so that all license types are able to be reinstat-
ed, can be granted deferrals for long-term disability and military service, must report administrative actions and criminal proceedings,
and must provide an email address as part of their contact information.

Removal of obsolete license requirements. The Department is proposing the removal of requirements to publicly display your license, and
the requirement to return expired licenses.

I also covered our new Department website during my convention presentation. For those of you that haven't seen it yet, please take a look and let
me know if there's anything that can be improved! https://doi.wyo.gov,

Thank you again for having us at the convention. The Department is always happy to provide information and guidance, and we welcome your
feedback on any changes that you think could be beneficial. If you have any questions or comments about the proposed bill or the website please
feel free to reach out to me directly at bryan.stevens@wyo.gov.

Bryan Stevens
Licensing Supervisor

Wyoming Department of Insurance


https://doi.wyo.gov/
mailto:bryan.stevens@wyo.gov
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Education Corner

Virtual University

Look for the CE ap-
proved live webinars
from the Big "I"
Virtual University
on AWIA's website. Eight
different 2 hr. classes
and one 1 hr. class are
approved. Each class
will be presented about
12—20 times in the year
2020.

NEW!

Pre-Licensing

Training material
from Exam FXis on
AWIA’s website ....
including securities.

ABEN

CE courses continue
to be offered on-
demand for those of
you who want more
flexibility with your
schedule. There are
several different
classes available—
more are being re-
viewed to be includ-
ed in the future.

WWWw.awia.com

Visit our Education
Section in the web
site to browse our
course listing and
sign up for the clas-
ses you need!

I
PROFESSIONAL

INSURANCE
AGENTS
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TOP FIVE

REASONS AGENT’S LOVE
WORKING WITH US!

v

i

o Unparalleled Financial
Strength

9 World-Class Claims Service
Trevor Votruba

Territory Director - Wyoming " : ”
A Responsive and Relationship-
votru @acuity.com P

Based Underwriting

Acuity has a 20-

year track record .

of beating the O Stable and Consistent
industry by more

than double the Market

growth and a full
eight points on the
combined ratio.

e Impeccable Culture

Interested in representing Acuity?
Contact Dominic today or visit
acuity.com/partnership

i Eanus
B Al

Lol |

-
-y
-
=]
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'
WWacuity
INSURANCE

aculty

RATED “1

WORK-LIFE
BALANCE

DURING COVID-19

Consistently
recognized as
one of the best
places to work

in the nation.

glassdoor

J070BEST
PLAGES
1 WORK

EMPLOYEES’ CHOICE
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We do more. So you can grow more.

The right products and programs to help you compete.

« Unwavering dedication to independent agents
« National and local

* Robust, innovative and expanding product line
« Easy to do business with

* Here today and tomorrow

* Delivering peace of mind

Liberty Mutual Business Insurance
Safeco Personal Insurance

<))

INSURANCE ALiberty Mutual Company

WWW.LIBERTYMUTUAL.COM/BUSINESS WWW.SAFECO.COM

Insurance..

©2021 Liberty Mutual Insurance, 175 Berkeley Street, Boston, MA 02116
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Coverage
for Auto,
Home,
Boat,
Wedding
and more!

P

| || “]IIH!H!!'!!W

I

Distinctive...That’s you. That’s your
home. It should be your insurance, too.

Travelers Home Platinum Plus Insurance. Protection designed for
your unique needs.




AMWINS

Finding solutions together

Partnering with us is more than a standard business transaction.

We’re committed to strategizing and investing in your success.

Brokerage Underwriting Group Benefits
- Small Accounts Global Risks

Bring on the Future.
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A General Agency for Ringwa]t&Liesche
Your Specialty Needs | . cccciiive tninnwny compony

We specialize in the placement of
transportation and small to medium-
sized commercial lines business.

Lines of coverage

e Commercial Auto e Excess Liability

* Garage and Dealers ¢ Professional Liability

¢ Motor Truck Cargo ¢ Pollution Liability

s Excess Auto Liability e Employment Practices Liability
e Commercial Property ¢« Commercial General Liability
¢ Inland Marine ¢ Workers Compensation

Send us your Submissions today!

@ hitps://www.ringwalt.com/submitonline D<) RLCO@ringwalt.com @ 844-615-5292
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Superior
LOCAL SERVICE

in Wyoming

INCREASE YOUR REVENUE!

count on

MC

4
INSURANCE

It's easy. Ask us how.

With exclusive profit sharing programs, financing insurance
premiums has never been so easy or so profitable.

We finance. Insureds benefit. You profit.

-------------------------------

UNDERWRITING CLAIMS LOSS CONTROL MARKETING

Count on EMC* to be your partner.

in] flvRo]
www.emcins.com 1-800-767-0705

agencyrelations@capitalpremium.net www.capitalpremium.net

Several plans available. Contact us today for details.

X

#*Breckenridge

INSURANCE

Representing -

FOREMOST

A Farmers Insurance® Company
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Risk Placement Services, Inc.

Knowledge. Relationships.
Trust. Confidence.

'Genuine Connections

REAL-TIME RATING TOOLS UNDERWRITERS &  FRIENDLY & KNOWLEDGABLE
PERSONAL LINES & FARM CLAIMS STAFF CUSTOMER SERVICE

VISIT WWW.GRANGE.COM

A
Grangelnsurance

~
.

i 1
k3G b algats Options for down payments

and installments including
the option to pay by ACH or
Pay in full with credit card?
IPFS TotalPay™

Reduce the time you
Stay up-to-date with spend transferring
insured activity on the data with agency
agency dashboard management integration ®
Help insureds avoid Stay in touch with insureds E N C A I
disruption with 24/7/365 with IPFS

cancellation Connect® mobile app®
avoidance tools
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YOUR MEMBER BENEFITS FROM PIA NATIONAL

BUSINESS-BUILDING TOOLS

Nicolette's
pick

MARKETING REIMBURSEMENT
PROGRAM. PIA is here to help with
specific marketing tools PIA members
can use and a $250 reimbursement to
help offset the cost!
www.pianet.com/agentsupport

PIA DMV: PIA'S DIRECT MARKETING
VAULT. Targeted direct mail and digital
advertising campaigns. Turn-key yet
highly customizable. www.piadmyv.com

PIA BRANDING PROGRAM.

Print ads, radio commercials,
consumer-oriented flyers and social
media support for PIA members.
www.piabrandingprogram.com

PIA MARKET ACCESS. Access to over
50 national and specialty carriers, real-
time online rating, ownership of your
book and no exit fees for a low monthly
rate. www.piamarketaccess.com

HARTFORD FLOOD INSURANCE.
PIA's endorsed flood provider since
2004. Dedicated local sales directors
and book transfer/rollover team plus
great commissions for PIA members.
Call (860) 547-5006.

PIA CYBER INSURANCE: Robust
coverage tailored to small and mid-
sized businesses. Coverage with
special PIA-only enhancements is
available for PIA members to sell.

AVYST EFORMS WIZARD.

Quickly and easily prepare

ACORD, agency-specific, and
carrier-unique applications and forms,
entering data only once in an organized
interview format. Get to market faster!

FLOODBROKER.COM. Sell more
flood insurance with a flood quoting
Web portal. A PIA member exclusive!

PIA AGENCY MARKETING GUIDE.
Hands-on marketing tips from industry
experts. Published annually.

ROUGH NOTES - ADVANTAGE PLUS.
Identifies risk exposures. Provides
detailed coverage analysis. PIA member
price $600 annually (reg. $700). Call
800-428-4384. Use your PIA member ID#
above name on mailing label.

AGENCY REVENUE TOOLS. Boost
personal lines sales by engaging in

employee worksite marketing using
your appointed markets at regular

commission rates.

+ AGENCY WEBSITES. Cutting-edge
websites tailored specifically to
insurance agents.

4+ PIA LOGO. Put the PIA logo on your
business card, website, stationery and
signage. Order items with the PIA logo
in our online store.

INSURANCE PRODUCTS

+ E&O INSURANCE. With access to
admitted and non-admitted markets
with differing appetites chances are we
can find the coverage and price that's
right for you. www.pianet.com/eando

4 PIA AGENTS UMBRELLA PROGRAM.
Excess insurance protection includes
E&O and business liability coverage,

with available endorsements for EPL and

personal coverage.

4 CYBER LIABILITY INSURANCE.
Coverage and pricing tailored to
small and mid-sized businesses.

4+ INDIVIDUAL AND GROUP
INSURANCE PRODUCTS. Basic,
voluntary and dependent term life;
long/short term disability; and AD&D.
www.piatrust.com

TOOLS FROM THE PIA
PARTNERSHIP, PIA'S
COMPANY COUNCIL

READY FOR EVERYTHING. The online

crisis resource hub for insurance agents.
Alexi's
Picky WINNING@TALENT. Your guide to

hiring, motivating and retaining the
best agency employees.

+ AGENCY JOURNEY MAPPING. Value
your agency, maximize your retirement
income, and plan for unexpected
death/disability while creating a
perpetuation plan for your agency.

4+ CYBER 101. Cyber education
for you and your clients.

<+ SMALL BUSINESS INSURANCE & THE
INTERNET—THE VOICE OF THE CL
CUSTOMER. Stay ahead of online
competition in commercial lines.

4 CLOSING THE GAP—GROWTH &

PROFIT. Plan for growth and profitability.

Includes tools for improving retention,
sales and account-rounding.

4+ AGENCY TOUCH POINTS—THE VOICE

OF THE CUSTOMER. Give personal lines

customers what they really want.

+

+

REACHING GEN Y. Convert Gen Y age
group insurance consumers into loyal
agency customers.

PRACTICAL GUIDE TO SUCCESSFUL
PLANNING. Plan for success within your
own agency.

AGENCY MANAGEMENT TOOLS

<+

+

ACORD FORMS END USER LICENSES.
Available for free to qualifying PIA
members who access ACORD forms
through agency management systems
and other authorized distributors. Plus
PIA member discounts on the ACORD
Advantage Plus Program.

AGENCY AGREEMENT REVIEW
SERVICE. Free to members and carriers,
PIA recommends changes to carriers and
highlights concerns for members.

AGENCY PREPAREDNESS AND
RECOVERY PLAN. The PIA guide to
creating an agency-specific business
contingency plan.

EMPLOYEE PROFILING. Hire the right
people with skills and personality testing
from OMNIA.

HIRE WITH IDEALTRAITS. The
comprehensive, go-to hiring tool for
agencies looking to hire top performers.

www.idealtraits.com/pia
Discounts on producer licensing, car

rentals, shipping with UPS and calendars
from Mines Press.

Free subscriptions to industry
publications.

LEGISLATIVE &
REGULATORY OUTREACH

4

PIA ADVOCACY BLOG. Timely updates
about what's happening on Capitol Hill
and on state and federal regulatory
issues. www.PIAAdvocacy.com.

GRASSROQTS ALERTS. Send
pre-written, fully-editable letters
directly to your elected officials.
WWw.piagrassroots.com

PIA ADVOCACY DAY. Every spring,
PIA members visit Capitol Hill to talk
with their elected representatives
about issues that are important

to independent insurance agents.
www.PIAAdvocacyDay.com

PIA POLITICAL ACTION COMMITTEE
(PIAPAC). PIAPAC contributes to the
campaigns of candidates to federal
office who share our pro-insurance, pro-
business perspective and who support
our issues. www.piapac.com
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brought to you by:

‘ n " o
Innln The PIA Partnership
o The PIA Partnershi
@VIrtual zusessses  NENTEEETE 0

Evolve Your Sales & Service with Winning@Virtual, a PIA Partnership Program

Technology can establish and strengthen your agency’s customer relationships — if you have the right
people and processes in place.

Our 3-part toolkit will help you make the most of today’s digital solutions. You can use it to: as-
sess your virtual readiness; decide which technologies are right for you; calculate ROl on the solu-
tions you choose; select vendors; apply best practices for maximum results; and learn from other
agencies.

Part 1: Technology Stack - Here we've selected the top technologies that can have the most impact on
your customers' experience with your agency and grouped them into basic and advanced. Our goal is
to help you evaluate which technologies make sense for you and to help you choose vendors that are
right for your agency. The basic technologies include voice over IP, email marketing, video conferenc-
ing, and live chat. The advanced technologies include social media and search advertising, virtual as-

sistants, collaboration tools, chat bots, and net promoter scores and referrals.

Part 2: Putting it into Practice - This section provides access to ideas and training to make the most of
the technology tools you've invested in. We've created a number of resources for you to improve your
skills. From virtual presentations to email marketing to collaborating online, leverage our videos and
toolkits to begin mastering these digital tools. And for those who may want more support, there are
options for additional training and services.

Part 3: Learning from Agents - Here you'll find best practices and stories of real agents who are using
digital technology to build and grow customer relationships as well as enhance employee communica-
tions and engagement. We've conducted interviews with agents who are taking advantage of some of
the technologies highlighted in Part 1: Technology Stack. Watch their videos and you'll learn about
the benefits they are experiencing, the business results these agencies are realizing, and pitfalls to
avoid.

There’s a big shift taking place in insurance. Visit www.winningatvirtual.com and discover how you can
not only get prepared, but win.

Winning@Virtual is brought to you by The PIA Partnership, a joint effort of leading insurance compa-
nies and PIA. Thank you to the members of The PIA Partnership: Encompass Insurance, Erie Insurance,
Liberty Mutual, Met Life Auto & Home, National General Insurance, Progressive Insurance, Selective In-
surance Group, State Auto Insurance Companies, The Hanover Insurance Group, Travelers, and West
Bend Mutual Insurance Company.



http://www.winningatvirtual.com/
https://pianet.com/pia-partnership/overview
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Exclusive
Market Access
for Big “I” Members

No fees.
No minimums.
Own your expirations.

Auto & Home Standard Markets
Metlife  ()puld
=g

Iml ‘
—H% PROGRESSIVE  REI=I00] TRAVELERST

Consider bundling your clients’ home, automobile and other ancillary lines.


https://email.iiaba.net/e3t/Btc/LZ+113/d2mVPD04/VWL2r48-mncHW3xVxj243HlX5VVm64t4yzXTmN1KM5st3lLzNV1-WJV7CgKG_W8dZxjW7wrJn2VG1Vpb1nQvvjW5R8-5w43jB6vVqw2fH7nXv_YW41gQFz8hQlwrN3M3jNxV04z0W2zjjJp7b_ZG1W3bjNVk3nKPF0N2JWTcK_DqtWV-Jf3R8sJ7rLW7JDC1T8d7ChfW4XZktW
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Insurance Illustrated

« October 1, 2021

Insurance lllustrated is the Big “I" Virtual University's weekly newsletter. Delivered every Friday, the publica-
tion features multiple articles organized in specific categories including:

Business Auto, Business Income, and the Businessowners' Policy
e Contractual Risk Transfer and Additional Insureds

Certificates of Insurance

Commercial General Liability and Commercial Property
Condominium Issues, Crime, and Flood

Agency Management, FAQs, and Special Features
Homeowners' Insurance and Personal Auto Issues
Life/Health and Work Comp

Miscellaneous & Professional Liability

e News & Filings from ISO and Trends & Insights

e Insurance Laws and Statutes/Coverage Resources

All are welcome to subscribe to Insurance lllustrated though some features may only be available to Big "I" mem-
bers. Subscribe today!

To Subscribe go to independentagent.com/vu

BIG©®

JOBS.

https://www.bigihires.com/sales-call-reluctance-testing/



https://www.bigihires.com/sales-call-reluctance-testing/
https://www.independentagent.com/vu/newsletter/Lists/Posts/Date.aspx?StartDateTime=2021-09-24T23%3a59%3a59Z&EndDateTime=2021-10-01T23%3a59%3a59Z&LMY=October%201%2c%202021&img=
https://www.independentagent.com/vu/newsletter/Lists/Posts/Date.aspx?StartDateTime=2020-07-10T23%3a59%3a59Z&EndDateTime=2020-07-17T23%3a59%3a59Z&LMY=July%2017%2c%202020&img=
https://www.independentagent.com/vu/_layouts/15/ia_NewAct.aspx?p=vupoint
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Agents Council for Technology Announces

Online Agency Cyber Self-Assessment
Independent agencies can now gauge their cyber readiness

with free ACT resource.

ALEXANDRIA, VA, May 25, 2021-The Big “I” Agents Council for Technology has released the Agency Cyber-Readiness Self-Assessment,
now available online as a supplement to the Agency Cyber Guide 3.0.

Agencies can now use the self-assessment tool to determine where they stand on cyber readiness, including vulnerabilities, best practices,
and compliance with the ever-growing list of regulations and legislation surrounding cybersecurity compliance. The assessment helps clarify an agen-
cy’s preparedness through a brief series of questions, directing back to key resources in the Agency Cyber Guide 3.0 to solve pain points.

“There’s certainly no shortage of confusion around cybercrime, and it can be difficult to have a clear understanding of where your agency
stands when it comes to cybersecurity,” says Ron Berg, ACT executive director. “However, it’s critical agencies have thorough knowledge of their
responsibilities and operations to remain a trusted choice for their clients. This resource will make it much easier for agents to assess their cybet-
readiness position and develop a strong cyber-hygiene strategy.”

The self-assessment tool is housed on the Agency Cyber Guide 3.0 homepage, along with other tools for agencies to take action on cyberse-
curity. ACT provides insights, education, real resources and more to help independent agencies address workflow and technology issues.

Founded in 1896, the Independent Insurance Agents & Brokers of America (the Big “I”) is the nation’s oldest and largest national association of
independent insurance agents and brokers, representing more than 25,000 agency locations united under the Trusted Choice® brand. Trusted Choice independent
agents offer consumers all types of insurance—property, casualty, life, health, employee benefit plans and retirement products—from a variety of insurance companies.

The Agents Council for Technology (ACT) was established in January 1999 by the Independent Insurance Agents & Brokers of America (the
Big “I”) to provide a candid, action-oriented forum to address the critical workflow and technology issues facing the independent agency system. ACT helps participants
understand the perspectives of the other stakeholders in the process and provides excellent networking opportunities with the participants who are shaping the future for

the industry on these issues.

ACT members include:

Industry associations and consultants: ACORD, CSIO, IIABA, Insurance Brokers Association of Canada, Angela Adams Consulting Services, Steve Anderson
Consulting, WSIA

Technology providers: AgencyKPI, Agency Revolution, Agentero, Applied Systems/TVANS, AssureSign, CoverWallet for Agents, CyberClearSafe, DAIS, Duck
Creek Technologies, EZLynx, GloveBox, HawkSoft, Indio Technologies, ITC, Insurance Agent Mobile Application, Levitate, LexisNexis Risk Solutions, Neilson
Marketing Services, North American Software Associates, Rigid Bits, SimplePin, Simply Easier Payments/EchoSage, Strategic Insurance Software, Vertafore, Veruna,
Kanatek, XDimensional Technologies

User groups: AgentLynx by EZLynx, Applied Client Network, the HawkSoft Users Group, NetVU, the Nexsure User Group, Partner XE User Community

Carriers: Allstate 1A, The Berkley Companies, Chubb Group of Insurance Companies, The Cincinnati Insurance Companies, CNA, Columbia Insurance, Dryden
Mutual Insurance Company, EMC Insurance Companies, Encompass, Encova Insurance, Grange Insurance, The Hanover Insurance Group, The Hartford, Hart-
ford Steam Boiler, Liberty Mutual Insurance, Main Street America Insurance, Merchants Insurance Group, MetLife Auto & Home, Nationwide Insurance, New
York Central Mutual Insurance, Ohio Mutual Insurance Group, Penn National Insurance, Progressive, Safeco Insurance, Selective Insurance Company of America,
Travelers, Utica National Insurance Group, Western National Insurance and Westfield Insurance


https://form.jotform.com/210564677400150
https://www.independentagent.com/act/pages/planning/cyberguide3/default.aspx
http://www.independentagent.com/
http://www.independentagent.com/
https://www.independentagent.com/Resources/AgencyManagement/ACT/Pages/default.aspx
https://www.independentagent.com/default.aspx
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www.breckis.com

* Binding * Programs

NEMC

INSURANCE

o O

Grangelnsurance
ASS0CIATION

¥/

JENCAP

REMIUM FINANCING

Representing -

F FOREMOST

A Farmers Insurance® Company

S

Risk Placement Services, Inc.

Knowledge. Relationships.
Trust. Confidence.



http://www.breckis.com

AWIA NEWS October 2021

THE ASSOCIATION OF WYOMING INSURANCE AGENTS

Thank You to 2021-2022 AWIA AFFILIATE Members

Please thank these people for their support of your association

Acuity Liberty Mutual Mountain Region

Trevor Votruba John Hunter 720.201.9128
2800 S. Taylor Drive 307.438.3521 John063c.hunter@libertymutual.com
Sheboygan, WI 53081 trevor.votruba@acuity.com Brooke Ahbe 602.760.0522

Brooke.ahbe@libertymutual.com
10800 E. Geddes Ave, Ste 200

AmTrust North America Englewood, CO 80112
Karen Aylmer

9778 S. Ashleigh Lane

Highlands Ranch, CO 80126 303.489.6770 Ringwalt & Liesche

Karen. avlmer@amtrustgrouD com

Shaun T. Olsson

Ané\l?)VINS Access 7900 E Union Ave Suite 750 651.262.2226
Debbie Copier ;

6985 Union Park Center, Ste 625 801.438.3768 Denver, Co 80237 alsbiringallan:
Midvale, UT 84047 Debbie.copier@amwins.com

Risk Placement Services

Breckenridge Insurance Services Pam Zakarian

Victoria Dearing, MBA AAI CPCU RPLU ARM-P 485 East Riverside Drive, Suite 300 208.287.8973
_ 469.320.4033 Eagle, Idaho 83616 Pam_Zakarian@rpsins.com

vdearing@breckis.com

Thomas Blanquez 469.480.9133

tblanquez@breckis.com

222 Las Colinas Blvd West Suite 1300

Safeco Insurance
Travis Flowers

[rving, TX 75039 14123 Denver West Parkway 720.557.4389
. . . . Golden, CO 80401 travis.flowers@safeco.com
Capital Premium Financing
1335 S 800 E 303.718.6097
out ast 718.
Draper, UT 84020 rsmith@capitalpremium.net %{;v%lgtﬁolgl surance
10825 E. Geddes Ave. 720.200.8104
. Centennial, CO 80112 trbishop@travelers.com
EMC Companies
Alex Thomas
5445 Denver Tech Center Parkway Ste 320
Greenwood Village, CO 80155 720.200.3743

alex.l.thomas@emcins.com

Foremost—A Farmers Insurance Company ]OIN TOD AY

Rachel Wyllie 435.255.5978
Contact AWIA

rachel.wyllie@foremost.com

Grange Insurance

Deb Stephens

200 Cedar Street 719.660.3232 307.201.4801

Seattle WA 98121 dstephens@grange.com

Imperial PFS

Colleen Marley 303-888-4124

colleen.marley@ipfs.com

Paula Brossman 720-532-3250
paula.brossman@ipfs.com

165 S Union Blvd, Ste 366

Lakewood, CO 80228

Jenca

Patrick O’'Hara

390 Interlocken Crescent, Ste 140 720.636.1089

Broomfield, CO 80021 pohara@geneseeins.com



mailto:trevor.votruba@acuity.com
mailto:karen.aylmer@amtrustgroup.com
mailto:debbie.copier@amwins.com
mailto:vdearing@breckis.com
mailto:tblanquez@breckis.com
mailto:rsmith@capitalpremium.net
mailto:pbrossman@capitalpremium.net
mailto:alex.l.thomas@emcins.com
mailto:rachel.wyllie@foremost.com
mailto:dstephens@grange.com
mailto:colleen.marley@ipfs.com
mailto:colleen.marley@ipfs.com
mailto:colleen.marley@ipfs.com
mailto:cstallings@geneseeins.com
mailto:john063c.hunter@libertymutual.com
mailto:brooke.ahbe@libertymutual.com
mailto:arthel_burkland@progressive.com
mailto:arthel_burkland@progressive.com
mailto:pam_zakarian@rpsins.com
mailto:travis.flowers@safeco.com
mailto:trbishop@travelers.com
http://ww2.iiaba.net/webfolder/wy/forms/Affiliate%20membership%202014-2015.pdf
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Important AWIA Contact Information

Executive Board

President )

Lela Ladd ,CIC, LUTCF (Jim)

WY A Insurance Agency

4713 Storm Ct

Cheyenne, Wy 82009 307.851.3225
lladd@fusainsurance.com

President-Elect

Joanna Akers (Rob)

First State Insurance

a member of Burns Insurance

24 N. Sumner

Newcastle, WY 82701  307.746.3503
joannaa(@burnsia.com

Secretary-Treasurer

Trudy Lawrence (Jason)

Burns Insurance Agency, Inc.

400 Coffeen Ave.

Sheridan, WY 82801 307.675.1015
trudyl@burnsia.com

Vice President / IIABA National Di-
rector

Brad M. Jackson (Tylene)

Laramie Investment Co. Inc.

PO Box 1687
Laramie, WY 82073 307.742.2103

bjackson@laramieinvestment.com

PIA National Director

Adam Luce, AAI (CJ)

Rocky Mountain Capital

PO Box 248

Cheyenne, WY 82003  307.635.2491
adam@rmca.agency

Executive Vice President
Een&auck, CIC, ARM, CPIA (Pam)

PO Box 1321

Cheyenne, WY 82003
Ofc. 307.201.4801
Cell: 307.274.6119

awia @VCI’I.COIII

Board

Max Carre’, CISR (YvetteI)

Burns Insurance Agency, Inc.

237 Storey Blvd. Ste. 2

Cheyenne, WY 82009  307.634.5757
maxc(@burnsia.com

Sherri Wilkinson, CISR (Troy)
Rams Head Financial Services

PO Box 472

Greybull, WY 82426 307.765.4419
swilkinson@bighornfederal.com

Mark Pape .

ngeler Associates

PO Box 48

Jackson, WY 83001 307.733.4735

mpape@tegelerinsurance.com

Jenny Schultz

Tegeler & Associates

PO Box 1660

Lyman, WY 82937 307.787.6506

jschultz@tegelerinsurance.com

Ex-Officio

Daniel York, CIC (Nikki)

Tegeler & Associates

PO Box 687

Douglas, WY 82633 307.358.4527
dyork@tegelerinsurance.com

Wyoming Insurance Department
Telephone List

/\5_(9 Important
> Phone
S Numbers

Print This Page So You Always Have
Up-to-date phone numbers

Legislature,

GIiBVANCE ..ovvveieerreeieeiiies et eeerareeeeens
Membership.....cocovvveiveieeiieiieieeiieeeeeee

Financial, Budget & Audit ...ccoovvvvviverinnnnn.
ISO/ACORD/Mid-America....cccceeeeueenne...

Standing Committees

........... Joanna Akers .........307.746.3503
............................................ 307.201.4801
IALAC Daniel York, Max Carre’, Lela Ladd, Mark Pape.307.201.4801
........................................... 307.201.4801
........ Max Carre’...Liz Luce 307.634.5757

INSUTEPAC. .vivveeeevieiireeereerer e Brad Jackson.............. 307.742.2103
PIAPAC ..ottt esseve e Adam Luce............. ... 307.635.2491
YOUNG AGENTS.cvrririiererierierereniereeressenseseesenesens Daniel York....... ........ 307.358.4527
Convention........ Joanna Akers, Trudy Lawrence, Susan Keenan,

Sherrie Wilkinson, Jenny Schultz, Taylie Carlson.........ccceveers eveen. 307.201.4801

Burke, Denise .......coeevevveeviviienieninne 777-2450
Senior Policy & Planning Analyst

Case, Ruth ...c.oooieviviiiciciiieie J177-1402

Consumer Affairs Specialist

Cole, Bill..vurereieiireeeiireeiene 7776870

Section Manager—Consumer Affairs
Market Conduct Examiner

DeBella, JoAnne......cccceevreverrerennnnne 7711319
Licensing Support Specialist

Feurt, D’ANNa ....ccoovevvvevveveeenennn oo 777-1336
Policy & Planning Analyst P&C

Gallegos, Kim ....ccocoevvriiriiiinanns 7711318
Accountant

Howard, Tana.......cccocvevvevevieiereennnn. 777-2448
Section Manager—L&H, P&C

Johnson, Linda L......ccovevevrverennnnn. 777-5619
Deputy Insurance Commissioner

Johnson, Roxanne........cccc.cernnenee. 771-1319
Licensing Support Specialist

Klahn, April...ccccoeeeveririiiiinnnns 7716887
Business Office Coordinator

McFarland, Becky.....oooovevevevereeennnnnn 777-71401
Staff Attorney

Rude, Jeff...ccooviereeiieeiieieiierenns 771-1401
Insurance Commissioner

Stevens, Bryan .......ccccoevevevevenennns 171-1344
Licensing Supervisor

Schildmeier, Todd.......ccocovvvevevinn. 777-7402
Consumer Affairs Specialist

Capps, Danie....cccoevevvveiverccnnnnes 7771308
Policy & Planning Analyst

Tarr, Amanda......cccoeveveevveveennnn. 7772447

Policy & Planning Analyst

Wyoming Insurance Department
Mail: 106 East 6th Avenue

Cheyenne, WY 82002

To add your support to InsurPac &
PIAPAC go to our web site
www.awia.com and click on Advocacy
for the contribution forms or go to
pages 28 & 29 in this newsletter. Any
amount is appreciated. Let’s show
them Wyoming Agents want to be
heard



mailto:lladd@fusainsurance.com
mailto:joannaa@burnsia.com
mailto:trudyl@burnsia.com
mailto:trudyl@burnsia.com
mailto:trudyl@burnsia.com
mailto:bjackson@laramieinvestment.com
mailto:adam@rmca.agency
mailto:awia@vcn.com
http://insurance.state.wy.us/index.asp
mailto:maxc@burnsia.com
mailto:swilkinson@bighornfederal.com
mailto:mpape@tegelerinsurance.com
mailto:mpape@tegelerinsurance.com
mailto:jschultz@tegelerinsurance.com
mailto:dyork@tegelerinsurance.com
http://www.awia.com/

SUPPORT PIAPAC TODAY!

Professional Insurance Agents Political Action Committee Contribution Form

Hame: Ageney:
Address: City, State, Zip:
Phoane: | ] Email:

Enclosed is my one-time | semi-annual | monthly contnbution in the amount of:

J $2000 President’s Platinum 151500 President's Gold O %1000 President's Silver
I $750 President's Circle 0 %500 Chaiman's Caucus 0 %250 Leadership Circe
T $100 Century Club 0% Cither

| would like to join the following dub with my contribution pledge in the amount of:

O 3166 66/month (President's Platinum, $2000) 0 $125 Imonth (President's Gold, $1500+)
O $83.33 /month (President’s Silver, $1000+) O $62_5 Imonth (President's Circle, $750+)
0 $41_66/month (Chairman's Caucus, $500+) 0% . Crther

*Installment coniribution: will continoe until notification is given to FIAPAC to discontinne the antomatic charges*

O I've enclosed my donation to (circle one) personal / sole proprietorship / partnership / corporate*

check or credit card
Please make all checks made payable to PIAPAC
O Please charge my: OVisa O MasterCard O American Express

*All donations are appreciated and needed. However, donations drawn on personal bank accounts
and on the accounts of sole proprietorships and partnerships offer PIAPAC the best means to
support candidates directly according to federal election laws. Corporate confributions may be
used for administrative purposes.

Mame As It Appears On Card:

Credit Card Mumber: Expiration Date:
Amount § per Month f Quarter / Semi-annual ! One-time
Signature:

Please note that contributions over $200 a year require the following information per federal election law:

Oecupation:

Place of Business:

Contributions o PAPAC are not tax deductible as charfiaible contributions Tor federal Income @Ex purpeses. Conbributors ane free to donate mone or
less than the amounts suggesied above. Al confributions are voluntary, Individuals may decine to conirioute without fear of reprisal. Contributions
are nat permitied from non-PlA members. Any contribution from non-PlA memibers will be reimed. The FEC requires PIAPAC o disciose the
name, adaress, pecupation, and empioyer of contributon: whose caiendar year aggregaie donations exceed S200.
PIAPAC, 400 North Washington Streef, Alexandria, Virginia 22314
For more information, please contact Jennifer Whife
at jenniferwhi@pianst.org, 703-518-1364 {phone) or T03-836-1279 (Fax)

2014G=nCon




Independent Insurance Agents & Brokers of America, Inc.
20 F Street NW, Suite §10 = Washington, DC 20001
2028637000 = F:202 863.7015 = InsurPac@IIABA net

Business MName:

ity State: I

Sugpested Contribution: § J Tam a Young Apgsnt

Ome-Time Payment{Check or Credit Card)

4 $5,000 Millennium Club 4 $1,000 Centenmizl Chab 2 §$250 Pioneer Club < 3100 Youngz Agent
4 32,500 Platimm Club d 5500 Gold Chab 4 §150 Founders Club 4§ [Crthet)
Ok

Monthly Payments (credit card withdrawal on the 15th of each monih)
Start Month: f2015 0 5250 Month O 550 Momth O 310 Month
End Month- ! d 5100 Month Q0 §$25Momth Q2 5 Momth

Mo end date
Persomal Check (payable to “ImsurPac™)
Credit Card: 1 American Express O VISA O Mastercand

Card Mumber: Exp. Date: !

rxa® All forms of payment must be by personal check, credit card or non-incorporated agency check.
Authorized Signaiure: Diate: ! !

Comtribaiions or gifts to InsurPac are not deductible as charitshle comiribations for parposes of federal income tax Federal law requires us 1o 1w our
best efforts to collect and report the name, mailing sddress, occupation and employver for each individual whese contribations apgregate in excess of $200
ina calendsr year Your conimiution should be considered sy wobomtary:



