
tion to the actual statute.  The 

Commissioners Certificate of 

Insurance Memorandum 01-

2014 and the Certificate of 

Insurance Frequently Asked 

Questions: BOTH found on 

the Licensing division page 

of the Insurance Department 

website.  Certificates of In-

surance can be a source of 

E&O claims so be sure to 

read these documents and be 

up to speed on the do’s and 

don’ts of certificates.   

                The second accom-

plishment ties to the first and 

is  a continuation of the year 

before, but still needs men-

tioned.  AWIA has worked 

hard to establish and main-

tain a very good working 

relationship with the Insur-

ance Commissioner’s Of-

(Continued on page 3) 

                I would like to 

open my tenure as President 

with a hardy and heartfelt 

thank you to everyone who 

made the 2014 convention a 

success.  Cheri and Susan, 

with Vic’s help did a fantas-

tic job making this conven-

tion great.  Of course, we 

cannot forget our amazing 

sponsors and exhibitors.   It 

was a great way to wrap up 

our year at AWIA.   

                Before we move 

forward into this upcoming 

year I want to remind you of 

a couple items accomplished 

by AWIA with your sup-

port.  First and biggest is the 

passage of SF 107, which as 

of July 1st is now Wyoming 

Insurance Code 26-13-125 or 

more commonly, The Certifi-

cate Bill.  After years of 

working with legislators and 

insurance department staff, 

AWIA with your help and 

the help of some excellent 

lawmakers were able to get 

this much-needed legislation 

passed. I would strongly en-

courage you to read two im-

portant documents in addi-

President’s Report 

PIA National Director’s Report 

 PIA has entered into 

an exclusive partnership with 

Floodbroker.com, which al-

lows our clients and pros-

pects to learn about their 

flood risks and request a 

quote for flood insurance 

from you, their local, partici-

pating PIA member agency.

 Floodbroker has 

automated the process of 

obtaining a flood insurance 

quote through the National 

Flood Insurance Program 

(NFIP) and makes this tech-

nology available to partici-

pating PIA member agents 

through your very own 

agency-branded, flood insur-

ance microsites.   

 For more informa-

tion or to attend a free infor-

mational webinar, please 

visit PIA National’s website 

at www.pianet.com/

floodbroker.         

 The House and Sen-

ate stand in recess until after 

the 4th of July.  When they 

(Continued on page 2) 
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Virtual Risk Consultant 22 

Inside this Issue 

Liz Luce, ARM. AAI 

To add your support to 

InsurPac & PIAPAC go 

to our web site 

www.awia.com and click 

on Advocacy for the con-

tribution forms or go to 

pages 23 & 24 in this 

newsletter.  Any amount 

is appreciated.  Let’s 

show them Wyoming 

Agents want to be heard 
Bob McIntyre, 

CIC 

https://sites.google.com/a/wyo.gov/doi/files/Certificates%20of%20Insurance%20Memorandum%2007%202014.pdf?attredirects=0&d=1
https://sites.google.com/a/wyo.gov/doi/files/Certificates%20of%20Insurance%20Memorandum%2007%202014.pdf?attredirects=0&d=1
https://sites.google.com/a/wyo.gov/doi/files/Certificates%20of%20Insurance%20Memorandum%2007%202014.pdf?attredirects=0&d=1
https://sites.google.com/a/wyo.gov/doi/files/Certificates%20of%20Insurance%20FAQ.pdf?attredirects=0&d=1
https://sites.google.com/a/wyo.gov/doi/files/Certificates%20of%20Insurance%20FAQ.pdf?attredirects=0&d=1
https://sites.google.com/a/wyo.gov/doi/files/Certificates%20of%20Insurance%20FAQ.pdf?attredirects=0&d=1
http://www.mmsend55.com/link.cfm?r=154434499&sid=45083770&m=5239902&u=NAPIA&j=20022307&s=http://www.pianet.com/floodbroker
http://www.mmsend55.com/link.cfm?r=154434499&sid=45083770&m=5239902&u=NAPIA&j=20022307&s=http://www.pianet.com/floodbroker
http://www.facebook.com/?ref=home#!/pages/Association-of-Wyoming-Insurance-Agents/121751101244860
http://www.facebook.com/?ref=home#!/pages/Association-of-Wyoming-Insurance-Agents/121751101244860
http://www.awia.com/


 

on my part, the original ver-

sions gave greater detail to 

the subjects), delivered in 

email form with bullet points 

and easy links. It’s a quick 

way to get information and 

then make the decision as to 

what is important to you and 

allow you to investigate fur-

ther how to protect your busi-

ness.                     

 PIAPAC has a raffle 

coming up at our September 

board meeting. It’s the perfect 

way to support PIAPAC and 

make our voice heard and 

maybe even win a prize. 

Tickets are only $20 each and 

return they will have only 

four weeks to resolve the 

many differences between 

their respective Terrorism 

Risk Insurance Act (TRIA) 

bills before leaving town 

once again, when they will 

largely remain out of session 

until the November elections. 

PIA is continuing our advo-

cacy for as straightforward, 

long-term a reauthorization of 

TRIA as possible.    

 Both of the above 

subjects came from PIA’s 

Newsline (with some editing 

(Continued from page 1) the prizes are a $500 Marriott 

gift card, wine refrigerator 

and an Amazon Fire TV/

Netflix bundle. Just send your 

check or credit card info to 

Julia Domagalski at juli-

ado@pianet.org  or contact 

me at 635-2491 or liz-

rmca@qwestoffice.net . As 

the chair of the PIAPAC, it 

touches me deeply when I see 

any of you supporting our 

efforts to make a difference 

on the Hill and I thank you 

from the bottom of my heart. 

(See page 5 for more info on 

the raffle) 

PIA National Director’s Report 
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Partners 2014 

Diamond 

Your name 

here in 2015 

Platinum 
Acuity 

Liberty Mutual/

Safeco 

Gold 
Allied Insurance 

Travelers 

Silver 
Allstate 

Blue Cross Blue Shield 

Burns & Wilcox, LTD- 

Capital Premium  

Financing 

Dairyland Auto 

Fire/EMS Pak-Burns 

Insurance 

Progressive 

Risk Placement Services 

 

Bronze 
EMC Insurance  

Companies 

Met Life Auto and Home 

which will allow workforce per-

petuation along with continued 

marketing success of the inde-

pendent agency.  The second big 

change is our clients.  Control 

over the insurance buying process 

no longer lies with carriers or 

agents. Our customers are telling 

us how they want to shop and 

interact with our agencies.  If we 

do not adapt to how our client 

wants to do business we will be 

left in the dust.  Our client today is 

digital savvy.  Ok, maybe not the 

client that we have been working 

with for years. However, you 

know darn well that the son or 

daughter of that client who will be 

running that business is.  The new 

generation embraces social media 

and technology and online cus-

tomer reviews.  IIABA came out 

with CAP to help us deal with 

these new customers, currently it 

only applies to personal lines, 

however commercial is coming 

late this fall.  If you have not 

looked at CAP, please do.  Would-

n’t you like to be the agent who 

pops up on the screen when some-

one Googles a particular search in 

your marketing area.  

 As I look back into the 

last quarter, there have been 

many happenings in our industry. 

These changes are happening all 

over the great state of Wyoming 

as well as all over the country.  

The biggest changes involve two 

areas in our businesses. The first 

according to Big I Chairman, 

Tom Minkler; in the next 5 to 7 

years more than half of all insur-

ance professionals will leave the 

industry.  Millennials are not 

rushing to fill the void left by the 

Boomers that are departing.  I see 

this happening at the agency 

where I work as well as every 

other agency in town.  Our indus-

try needs to adopt a succession 

plan.  One component of this plan 

is Project Invest at the IIABA.  

Through this program, we can 

attract new blood to our industry, 

 Other areas that the 

IIABA are monitoring are the re-

newal of the Terrorism Bill and the 

NARAB II licensing bill, I think 

both will get bipartisan support 

when they are included in the same 

bill.   

 On a state level, AWIA 

had their convention in Casper last 

month.  It was well attended by 

both Agency and Company People 

and we had the honor on having 

Big “I” Chairman Tom Minkler and 

his wife Heather in attendance.  It 

is amazing to me that we have had 

the Big “I” Chairman at the Wyo-

ming AWIA convention for most of 

the last several years.  I think that 

says a lot about the importance of 

Wyoming to the Big “I”.  During 

this newsletter each year I would 

like to thank all of the AWIA com-

pany partners for coming to our 

annual convention and supporting 

our annual convention, without you 

there would be no convention.   

 In closing I would like to 

wish all an enjoyable and safe sum-

mer, it is going quickly, so enjoy it 

as much as you can, the snow will 

be back soon. 

IIABA NATIONAL DIRECTOR 

Tony Schebler, CIC 

mailto:juliado@pianet.org
mailto:juliado@pianet.org
mailto:lizrmca@qwestoffice.net
mailto:lizrmca@qwestoffice.net


President’s Report 

like to focus on.  First, to 

continually improve our con-

vention, adding value to 

agents and agency owners as 

well as increased exposure 

for our sponsors.  This year 

the round table or ‘speed dat-

ing’ as Susan put it, was very 

well received.  We will be 

modifying it slightly to make 

it more efficient and bringing 

it back this year.  We are al-

ways looking to provide ex-

cellent CE opportunities at 

convention and topping this 

year’s Standing Tall class 

will be a ‘tall’ order.  Please 

let Susan or me know if you 

have any ideas for creative 

CE.   The convention will be 

held in Sheridan June 17th 

and 18th and is shaping up to a 

great time.  Secondly, there 

were some sobering statistics 

given by Tom Minkler, 

IIABA Chairman,  at the con-

vention regarding the ‘aging’ 

of our industry.  We will be 

losing a large portion of our 

industry’s workforce in the 

next 7-10 years.  Therefore, it 

is imperative we work toward 

recruitment of younger folks 

into our industry.  For several 

years we have had fun activi-

ties as fund raisers for ‘Young 

Agents’  We have accumu-

lated a little money for the 

cause and I would like to hear 

ideas from you as to how we 

can use that money to encour-

age the growth or our young 

agents and recruit younger 

agents not only into AWIA 

but in the industry.   

    I have many ideas, 

but only so much space in the 

newsletter.  Please send me 

your ideas on convention, the 

Producer Advisory group, 

young agents or anything else 

pertaining to our proud indus-

fice.  Commissioner Hirsig 

works tirelessly to protect 

consumers but has also been 

very open to input from the 

industry.  Though the imple-

mentation of ACA consumes 

much of his time, he still has 

made time to meet with 

agents through his Producer 

Advisory Group.   A couple 

times per year, this group 

meets with not only the Com-

missioner, but also key staff 

from his department to ex-

change valuable information 

on the insurance issues of the 

public at large.  We appreci-

ate the open and honest dia-

log that has occurred between 

the Department, AWIA and 

agents in general.  

     Now looking for-

ward into this next year there 

are a couple things I would 

(Continued from page 1) 
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 Another convention 

has come and gone.  If you 

missed it this year, you missed 

some great information.  Stand-

ing Tall:  Where do You Stand? 

was an excellent program.  If you 

see it offered somewhere else, 

sign up!  The fisherman outnum-

bered the golfers and made a 

valiant effort to fish or at least 

get out on the water even though 

the wind was blowing (go figure-

wind was blowing in Casper!)  

The golfers also braved the 

weather.  Many thanks to  Sherri, 

Bryan, Zach and my best staff 

member, Vic!  Congratulations to 

all who earned their CIC and 

CISR designations.   

 Tom Minkler, IIABA 

Chairman and his wife Heather 

joined us this year.  Tom gave us 

a great update on the status of 

CAP and Trusted Choice.  

Patrice Nickols from IIABA also 

added some more information 

about Trusted Choice and what 

is available to our members.  If 

you missed the presentations, 

you can request a copy of both 

power points from the AWIA 

office.  

 We have several op-

tions for continuing education 

available to AWIA members.  

You can attend a CISR classes 

in several locations throughout 

the state.  You can attend webi-

nars offered by the Virtual Uni-

versity and ABEN.  You can 

take online classes from The 

National Alliance and AD 

Banker.  If you have any ques-

tions about what is available 

please feel free to contact the 

AWIA office anytime.We have 

several more CISR classes com-

ing up in August, September and 

October.  You can register online 

at www.awia.com or you can fax 

or e-mail the registration form to 

the AWIA office.  Please do not 

send the forms by USPS since I 

will be traveling and do not get 

timely mail delivery. 

 Trusted Choice agen-

cies are signing up at a record 

pace for the Consumer Agent 

Portal.  If you have explored 

what CAP has to offer and what a 

presence on the internet will do 

for your agency, just let me 

know.  I can send you informa-

tion.  The current subscription fee 

is $39 but is increasing to $49 on 

July 18th.  You lock in the $39 

rate for a year by signing up now. 

  

Executive Vice President’s Report 
Bill Toll 

congratulates the new CISRs 

Heather Prestwood, CISR 

Libby Lamp, CISR 

try.  Email is  best. 

bobm@burnsia.com  I look 

forward to this year as your 

president. 
 

 

 

 

 

 

 

CONGRATULATIONS!  If you 

are one of the first five to e-mail 

Susan at the AWIA office 

awia@vcn.com and tell me you 

read Bob’s article, I will send you 

a Sacajawea Dollar. 

mailto:bobm@burnsia.com
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Silver Partner 2014 

Silver Partner 2014 

Rene Fenton 

307 432-2817 

Silver Partner 2014 

Silver Partner 2014 
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 Have you visited the PIA 

web site to learn what benefits are avail-

able to you as an AWIA member?  Dis-

counts, products, logo information, brand-

ing programs, help with web sites.  Please 

make your membership count. 

 

http://pianet.com/benefits/overview 

download a PDF of the Agency Marketing Guide at 

www.PIAAgencyMarketingGuide.com  
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Silver Partner 2014 

PROFESSIONAL
INSURANCE
AGENTS

Visit pianet.com for member benefits 

from PIA National 

Mary Campbell  

303 683-9035  

Silver Partner 2014 

Silver Partner 2014 

http://pianet.com/benefits/overview
http://www.PIAAgencyMarketingGuide.com
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2014 Gold Partner 

  

Silver Partner 2014 

JENNIFER NAPOLITANO 

800 274-4055 X54429 

JNAPOLI@PROGRESSIVE.COM 

Bill Toll, CIC presents the Outstanding 

CSR of the Year Award to                     

Alexis Kelly, Tegeler & Associates-Pinedale. 

CONGRATULATIONS, ALEXIS! 

mailto:JNAPOLI@PROGRESSIVE.COM




Executive Board 
 
President  
Bob McIntyre, CIC (Cynthia) 
Burns Insurance Agency, Inc. 
400 Coffeen Ave. 675-1015 
Sheridan, WY  82801  
 bobm@burnsia.com 
 
President Elect 
Chad Craig, CIC, CLCS (Jenny) 
Willis of Wyoming 
PO Box 1388 637-4231 
Cheyenne, WY  82003  
 chad.craig@willis.com 
 
Vice President 
Richard Kidd (Danielle) 
Tegeler & Associates 
PO Box 1660 787-6506 
Lyman, WY 82937  
 rkidd@tegelerinsurance.com 
 
Secretary-Treasurer 
Zach Clark, CIC (Jennifer) 
BW Insurance Agency, Inc. 
PO Box 819 682-9397 
Gillette, WY 82717  
 zachary.clark@bankofthewest.com 
 
PIA National Director 
Elizabeth B. Luce, ARM, AAI (Greg) 
Rocky Mountain Capital 
PO Box 248 635-2491 
Cheyenne, WY  82003  
 lizrmca@qwestoffice.net 
 
IIABA National Director 
Tony Schebler, CIC (Julie) 
Willis of Wyoming 
PO Box 2680  266-6568 
Mills, WY  82644  
 tony.schebler@willis.com 
 
 
Executive Vice President 
Susan Worthington,  CIC (Vic) 
PO Box 799 283-2052 
Sundance, WY  82729 
 Fax: 777-796-3122 
 awia@vcn.com
 
  

Important AWIA Contact Information 

 
Braunschweig, Jeff ......................... 777-6893 
Financial Examiner 
 
Case, Ruth ...................................... 777-7402 
Consumer Affairs Specialist 
 
Chafin, Deanna ............................. 777-7310 
Agent Licensing 
 
Colarusso, Dawn ............................ 777-7319 
Agent Licensing 
 
Feurt, D’Anna ............................... 777-7336 
Policy & Planning Analyst P&C 
 
Fiechtner, Cheryl ........................... 777-6887 
Business Office Coordinator 
 
Higgins, Tammy ............................ 777-7318 
Accountant 
 
Hirsig, Tom .................................... 777-7401 
Insurance Commissioner 
tom.hirsig@wyo.gov 
 
Johnson, Linda L....... .................... 777-5619 
Chief Financial Examiner 
 
McGee, Stephanie Bryant..............777-7401 
Deputy Insurance Commissioner 
 
Misener, Justin..............................777-7319 
Licensing Adminstrator 
 
Melvin, Doug ................................. 777-6897 
Financial Examiner 
 
Mitchell, Jim .................................. 777-6889 
Attorney 
 
Olsen, Nancy.................................. 777-7402 
Consumer Affairs Specialist 
 
Patch, Brenda ................................ 777-2447 
Senior Policy and Planning Analyst-Health 
 
Schildmeier, Todd ......................... 777-7402 
Consumer Affairs Specialist 
 
Stewart, Donna .............................. 777-7308 
Policy & Planning Analyst 
 
Weiss, Amy .................................... 777-7402 
Office Assistant 
 
Wilhelm, Dee ................................ 777-6916 
Legal Assistant 
 
 
Wyoming Insurance Department 
 
 
Mail:      106 East 6th Avenue 
               Cheyenne, WY 82002 

Board 
 
Sherri Wilkinson, CISR (Troy) 
Rams Head Financial Services 
PO Box 472 765-4419 
Greybull, WY 82426  
 swilkinson@bighornfederal.com 
 
Max Carre’, CISR (Yvette) 
Burns Insurance Agency, Inc. 
237 Storey Blvd. Ste. 200 634-5757 
Cheyenne, WY  82009  
  maxc@burnsia.com 
 
Bryan Stevens 
AAA Mountain West 
2316 Dell Range Blvd., Ste B  634-8861 
Cheyenne, WY 82009 
 bstevens@mtw.aaa.com 
 
Brett Anderson 
Burns Insurance Agency, Inc. 
957 Maple 322-2907 
Wheatland, WY 82201 
  bretta@burnsia.com 
 
Ex-Officio 
Cheri Krieter, CIC, CISR (Glen) 
BW Insurance Agency, Inc. 
PO Box 819 682-9397 
Gillette, WY  82717  
 cherolyn.krieter@bankofthewest.com 

Standing Committees 
 
Education & Mountain Plains ..................... Susan Worthington ................ 283-2052 
Grievance ................................................................. Bob McIntyre ................ 675-1015 
Membership....................................................................................  
Legislature/WIALAC ................................................................... . 
Financial, Budget & Audit ........................................................... . 
ISO/ACORD/Mid-America .................................... Darren Hart ................ 682-9397 
Liaison with Commissioner .......................................................... . 
InsurPac .................................................................... Cheri Krieter ................ 682-9397 
PIAPAC ............................................................................ Liz Luce ................ 635-2491 
Young Agents ..............................................................Chad Craig ................ 367-2154 
Technology & Planning ................................................................ . 

Wyoming Insurance Department 
Telephone List 

Print This Page So You Always Have  
Up-to-date phone numbers 

Important Important Important 
Phone Phone Phone    

NumbersNumbersNumbers   
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2014 PARTNERS 
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Association of WY Insurance Agents 
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PLATINUM PARTNER 

2014 

TREVOR VOTRUBA  (307) 438-3521 

TREVOR.VOTRUBA@ACUITY.COM 

mailto:TREVOR.VOTRUBA@ACUITY.COM


Acuity 
Trevor Votruba  
2800 S. Taylor Drive 307 438-3521 
Sheboygan, WI 53081  
 trevor.votruba@acuity.com 

Allied Insurance 
Krystal Seyfried  
7979 Tufts Ave #1700 303 843-4601 
Denver, CO 80237  
 seyfrik1@nationwide.com 
Allstate 
Reggie McConnell  
115010 Outlook Street, Ste 425 913 685-6702 
Overland Park, KS 66211  
 rmcaf@allstate.com 

Bituminous Insurance Companies 
Jean Whyte 
PO Box 280729 303 985-9494 
Lakewood, CO  80288 Fax: 303 985-0808 
 jwhyte@bituminousinsurance.com 
 

Blue Cross Blue Shield of Wyoming 
Rick Schum 
PO Box 2266 307 634-1393 
Cheyenne, WY 82003 Fax: 307 638-6927 
 rick.schum@bcbswy.com 
 rene.fenton@bcbswy.com 
 

Burns & Wilcox, Ltd., UT 
Reid Wilson 
9815 S.  Monroe St., #510 801 432-5422 
Sandy, UT  84070 Fax: 801 944-4893 
 rowilson@burns-wilcox.com 
Capital Premium Financing 
Paula Brossman 
PO Box 30293 800 767-0705 
Salt Lake City, UT  84130 Fax: 800 700-3170 
 pbrossman@capitalpremium.net 
Concorde General Agency, Inc. 
Melanie Elsner  
720 28th St. SW, PO Box 10459 701 373-8923  
Fargo, ND  58106 Fax: 701 373-0923
  info@concorde-ga.com 
 

Dairyland Auto 
Mary Campbell, CIC 
9003 S. Bear Mountain Dr. 303 683-9035 
Highlands Ranch, CO  80126 Fax: 303 471-1530 
 mary.campbell@sentry.com 
 kristy.lange@sentry.com 
  ron.denslow@sentry.com 
Fire Pak/Public Entity Pak (Burns Insurance) 
Bob McIntyre, CIC 
400 Coffeen Ave. 307 675-1015 
Sheridan, WY 82801 Fax: 307 675-1016 
 Bobm@burnsia.com 
 

Imperial PFS 
Colleen Marley 
12596 W. Bayaud Ave. Ste 120 303 988-3443 
Lakewood, CO 80228  
 colleen.marley@ipfs.com 
 
Liberty Mutual Mountain Region 
T. Carrie Little 
5975 S. Quebec Street, Ste 300 307 620-2474  
Centennial, CO 80111 
 carrie.little@libertymutual.com 

 

Premium Assignment Corp (PAC)) 
Carla Johnson 
12812 Newport Way 720 202-1629  
Thornton, CO 80602 
 carla.johnson@suntrust.com 
Progressive 
Jennifer Napolitano 800 274-4055 x 54429 
  
 jnapoli@progressive.com 
 
Risk Placement Services, 
Casper-Salt Lake City-Scottsdale 
Barbara Cote’ Barbara_Cote@rpsins.com 
Christy Anderson Christine_Anderson@rpsins.com 
Peg Mann Peg_Mann@rpsins.com 
Natalie Ostler Natalie_Ostler@rpsins.com  
 
Safeco Insurance 
Sarah Williams 
14123 Denver West Parkway 605 430-2748 
Golden, CO 80401  
 sarah.williams@safeco.com 
Travelers Insurance 
Julie Knipe 
6060 South Willow Drive 
Greenwood Village, CO 80111 720 200-8185 
 jknipe@travelers.com 
 

 
JOIN TODAY 

 
 

AWIA Affiliate Members 
Please thank these people for their support of your association 
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 Bernadine A. Reed, longtime Casper resident, 
passed away peacefully in her sleep March 15, 2014 at 
Meadow Wind Assisted Living Facility in Casper, Wyo-
ming at age 101. 

 She was the first woman board member of the 
Wyoming Independent Insurance Agents Association. 
She was also instrumental in forming the Insurance 
Women of Wyoming. She sold her insurance agency to 
Don Burgess in 1986 when she was 84 years old but they 
kept a desk for her in the office for a number of years 
until the business was later sold by Don Burgess. 

BERNADINE REED 

mailto:trevor.votruba@acuity.com
mailto:seyfrik1@nationwide.com
mailto:rmcaf@allstate.com
mailto:jwhyte@bituminousinsurance.com
mailto:rick.schum@bcbswy.com
mailto:rene.fenton@bcbswy.com
mailto:rowilson@burns_wilcox.com
mailto:paula@capitalpremium.net
mailto:info@concorde-ga.com
mailto:mary.campbell@sentry.com
mailto:kristy.lange@sentry.com
mailto:ron.denslow@sentry.com
mailto:bobm@burnsia.com
mailto:colleen.marley@ipfs.com
mailto:carrie.little@libertymutual.com
mailto:carla.johnson@suntrust.com
mailto:jnapoli@progressive.com
mailto:barbara.cote@rpsins.com
mailto:christine_anderson@rpsins.com
mailto:peg_mann@rpsins.com
mailto:Natalie_Ostler@rpsins.com
mailto:sara.williams@safeco.com
mailto:jknipe@travelers.com
http://ww2.iiaba.net/webfolder/wy/forms/Affiliate%20membership%202014-2015.pdf
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GOLD PARTNER 2014 

AGENT OF THE YEAR 2014 

Nancy Stichert, CIC 

INDUSTRY PERSON OF THE YEAR 2014 

 Julie Knipe 
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Gold Partner 2014 

Gold Partner 2014 



  April Harrison, 

CIC, CISR-BW Insur-

ance-Laramie 

  Amy McHenry, 

CIC, CISR-Wyoming 

Financial Insurance-

Casper 

  Diana McNamara, 

CIC, CISR-BW Insur-

ance-Cheyenne 

 Mark Pape, CIC, AAI-

Tegeler & Associates-

Big Piney 

  Sheila Wakefield, 

CIC, AFIS 

 Cindy K. Gerhold, 

CISR-HUB Interna-

tional-Sheridan 

 Kathy Kopcho, CISR-

Tegeler & Associates-

Jackson 

 Each year during 

our annual convention, we 

are pleased to recognize 

new recipients of CIC, 

CISR, CRM and CSRM 

designations.  This year we 

were joined by Bill Toll, 

President of Bill Toll & 

Associates.  A National 

Faculty member for the 

Society of CIC, Bill’s or-

ganization specializes in 

insurance and risk manage-

ment education and profes-

sional development.   

 This year we rec-

ognized: 

  James Patrick Al-

len, CIC-Wyoming 

Financial Insurance-

Casper 

 Elizabeth Lamp, CISR-

Security Insurance 

Agency-Lusk 

 Sue Moore-Garvie, 

CISR-McBrayer Insur-

ance Center-Torrington 

 Heather Prestwood, 

CISR-BW Insurance-

Gillette 

 Deborrah Slaybaugh, 

CISR-HUB Interna-

tional-Buffalo 

 

Each of these designees is 

congratulated on their com-

mitment to insurance edu-

cation. 

CIC and CISR in Wyoming 
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For more convention 

photos visit our  

Facebook page 
Association of Wyoming  

Insurance Agents   

Bill Toll, CIC 

The Local Agents Serving Main Street AmericaSM Story   
Local Agents. That’s what PIA members are. Professional Insurance Agents who are members of their communities. 

But PIA members are more. PIA members are friends who help their neighbors protect what they value most: their homes, their automobiles, 

their businesses, their assets—their very way of life. 

PIA members provide their neighbors with personal support and service, plus a choice of insurance products to meet their needs. Not from 

just one company, but from many quality insurance companies that support America’s independent agency distribution system. 

Serving Main Street America. Main Street is more than a location. It’s an attitude. It’s where PIA members do business. Main Street is 

where our heart is, and it’s where our customers want to do business. Why? 

Because people prefer to deal with someone they know and trust when it comes to protecting what they have worked so hard to achieve. 

The opportunity. PIA is an association that’s dedicated to providing unlimited opportunities for its members. That’s the way it’s been since 

1931. 

PIA members are already well-known in their communities. After all, they are local agents. 

PIA members are sponsors of the local Little League team, volunteer fundraisers for a host of local charities and active members in many 

local civic organizations. When there’s a crisis, PIA members help their neighbors. When there’s a need, PIA members are there. 

And people know that when they need help to insure their home, their autos, their businesses — their way of life — it’s best to go to some-

one they already know and already trust: their neighborhood Professional Insurance Agent. 

A new brand, not a new identity. The PIA Branding Program does not attempt to create a new identity for PIA members. PIA agents don’t 

need a new identity. They already have one. Their customers know who they are. They are Professional Insurance Agents. They’re local and 

they care. 

The PIA Branding Program, Local Agents Serving Main Street AmericaSM, simply extends the reach of that already-established identity with 

marketing materials that highlight what Professional Insurance Agents bring to the table. The goal? To attract new customers. To write more 

business. To make more money and increase market share for PIA agencies and their carrier partners. To ensure that the independent agency 

distribution system continues to prosper, now and in the future. 

"Local Agents Serving Main Street America" SM collectively describes the membership of the National Association of Professional Insurance Agents and it's 

affiliate associations. It is not part of the brand or trademark, is not intended to speak for, and should not be confused with The Main Street America Group, 

also known as MSA Group, or its subsidiary companies. The MSA Group and its subsidiaries have offered insurance exclusively through independent insur-

ance agents since 1923. 

PROFESSIONAL
INSURANCE
AGENTS

http://www.facebook.com/?ref=home#!/pages/Association-of-Wyoming-Insurance-Agents/121751101244860
http://www.facebook.com/?ref=home#!/pages/Association-of-Wyoming-Insurance-Agents/121751101244860


 
 

  For over 25 years, the Big "I" Professional Liability Program underwritten by Westport Insurance Cor-

poration (rated 

  "Excellent" by A.M. Best) has been the premiere choice of IIABA member agents for insurance agents 

and brokers 

  E&O insurance. Why? Because our program is a trusted source for the most comprehensive coverage 

in the 

  marketplace. 

 

Key features of this program include: 

         Claims made for with full prior acts available 

         Broad definition of professional services and who is a named insured 

         Available first dollar defense 

         Defense costs in addition to the limits of liability 

         Aggregate limits and deductibles 

         True world wide protection 

         Liberal extended reporting periods 

         Coverage for advertising activities including libel and slander 

         Various policy credit opportunities 

Why Big "I" E&O? Because not only does the program’s exclusive policy form provide market-leading 

coverage benefits, such as advertising activities and contractual liability, but a comprehensive loss pre-

vention seminar is also available to help you avoid claims and to improve business processes.  

The Westport policy form contains exclusive enhancements that are available only to members that 

write their E&O through Big "I" Professional Liability Program. 

For more information, please contact Becky Laroque at (406) 443-7810 ext. 105 or blaroque@iiamt.org 

E&O Loss Control Announcement 

To Learn more about E&O Click Here 

E&O Tips Regarding Certificates 

 

The Fireman's Fund policy offers broad coverage tailored to insurance agencies. Fireman's Fund is cur-

rently rated A XV by AM Best and is the second largest provider of Agency E&O in the country. 

TARGET MARKET & ELIGIBILITY 

The target market for this program are agencies and/or brokers with gross revenues of $3,000,000 or 

less, a staff size of less than 30 employees, and that have been in business for at least three years. 

The primary revenue source for these agencies will include traditional property and casualty sales, but 

may include ancillary income from Accident & Health, Life, Annuity and other financial products includ-

ing securities. Coverage will not be provided for real estate activities associated with these P&C agen-

cies. 
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mailto:blaroque@iiamt.org
http://mt.iiaa.org/PRIM/E&O/losscontrolannouncement.pdf
http://www.iiaba.net/MT/08_AgencyBusinessResources/04_ErrorsOmissions/NAV_AGNCYErrorsOmissions?ContentPreference=MT&ActiveState=MT&ActiveTab=STATE&ContentLevel1=MEMPROD&ContentLevel2=AGNCYBUS&ContentLevel3=AGNCYEO
http://mt.iiaa.org/PRIM/E&O/EOTips.pdf


  

Eligible Risks 

 Coverage for agencies where the primary source of their revenue is from traditional property and 

casualty sales. 

 Majority of business placed in standard markets 

 Minimum of 3 years in business under the current ownership or evidence of adequate licensed ex-

perience for the principal of the firm. 

Favorable claims experience 

Ineligible Risks 

 Any Agency that does not derive a minimum of 60% of their revenues from the sale and/or servic-

ing of Property and Casualty Insurance Products. 

 Any Agency acting as a real estate agent or broker, property manager or mortgage broker and does 

NOT carry separate E&O coverage for these activities. 

 Any Agency with revenue generated from the sales or administration of structured settlement an-

nuities. 

 Any Agency that operates as a Third Party Claims Administrator (Claims TPA) for other than workers 

compensation plan. 

Any Agency involved in the marketing, sales or servicing of Alternative Risk Transfer Arrangements, 

Captive Plans or Arrangements, Risk Retention Groups, or Risk Purchasing Groups 

COVERAGE HIGHLIGHTS & AVAILABILITY      

Coverage Highlights 

 A rated carrier 

 Specialized experience in claims settlement 

 Coverage for the sale of both P&C and L&H available 

 Admitted carrier 

 Broad definition of covered professional services and activities 

 Available first dollar defense 

 Provides coverage for services provided to Controlled, Owned, Related, and/or Managed entities 

 Policy limits available up to $10,000,000 

 Deductibles with aggregates 

Full prior acts available 

For more information, please contact Becky LaRoque at (406) 443-7810 ext. 105 or blaroque@iiamt.org 

To Learn more about E&O Click Here 

E&O Tips Regarding Certificates 
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mailto:blaroque@iiamt.org
http://www.iiaba.net/MT/08_AgencyBusinessResources/04_ErrorsOmissions/NAV_AGNCYErrorsOmissions?ContentPreference=MT&ActiveState=MT&ActiveTab=STATE&ContentLevel1=MEMPROD&ContentLevel2=AGNCYBUS&ContentLevel3=AGNCYEO
http://mt.iiaa.org/PRIM/E&O/EOTips.pdf


InsurPac 2014 
 

Joanna Akers, First State Insurance, Member of Burns Insurance 

Zach Clark-BW Insurance Agency 

Chad Craig-Willis of WY 

Pam Davidson-Tegeler & Associates 

Charles Gulley, BW Insurance Agency 

Kory Hill, BW Insurance Agency 

Julie Knipe-Travelers 

Cheri Krieter, BW Insurance Agency– WY InsurPac Chair 

Liz Luce-Rocky Mountain Capital 

Bob McIntyre-Burns Insurance Agency 

Laura Miller-IMU 

Tom Minkler-IIABA Chairman 

Tim Moss, HUB International 

Linda Pinder-HUB International 

Skyler Pownall-BW Insurance Agency 

Tony Schebler, Willis of WY 

Nancy Stichert-Tegeler & Associates 

Sherri Wilkinson-Rams Head Financial Corp. 

Susan Worthington, AWIA 

Tyler VanSpanje-IMU 

 

PIAPAC 2014 
Joanna Akers-First State Insurance, Member of Burns Insurance 

Darren Hart-BW Insurance Agency 

Cheri Krieter, BW Insurance Agency 

Liz Luce, Rocky Mountain Capital-WY and National PIAPAC Chair 

Bryan Stevens-AAA Mountain West 

Nancy Stichert-Tegeler & Associates 

Sherri Wilkinson, Rams Head Financial Corp. 

Susan Worthington, AWIA 

go to www.awia.com and click on Advocacy for contribution 

forms or scroll down to the last 2 pages of this newsletter to 

print forms 
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I recently attended an insurance education class which focused on the Personal Auto Policy.  The instructor discussed many issues 

related to rental car physical damage.  Even though collision on an insured auto can extend to a rented auto, we were told it is still 

best to recommend that the insured purchase the LDW (Limited Damage Waiver) from the rental car place.  One reason is that the 

insured could be charged for Loss of Use of that rental car if damaged, and that the Personal Auto Policy would not pay for the Loss 

of Use.  This troubled me, so I spoke to the claim manager with one of our carriers.  He said they do pay for Loss of Use.  Now I’m 

not sure what to recommend for our customers.  Can you help us understand what we should do? 

Robert, Nebraska 

Robert, I wish there was an easy answer for your question, but there are many variables.  Let’s look at them one at a time. 

Under most personal auto policies there is a coverage called “Transportation Expense” which includes coverage for Loss of Use in a 

rental car situation.  The insured does not pay a premium for this coverage, so it will not show on the declarations page.  Instead, the 

coverage is triggered by a covered Collision or Other Than Collision loss to an auto insured in the policy.  There is a limit of $20.00 

per day (maximum $600), but this usually can be increased by endorsement.  Most rental car businesses wil charge much more than 

$20.00 for loss of use of a vehicle, so you might want to discuss increasing that limit with the insured.  I don’t know if this is the 

coverage your carrier was referring to.  It is possible that some policies include higher limits than the $20.00 per day, and it is also 

possible that the carrier interprets their contract broadly to include Loss of Use as a liability assumed by contract. 

In either event, there is still one critical issue.  Loss of Use is another way of saying “lost income”.  You returned a rental car with 

damage and now they are not able to rent it to someone else until the repairs are complete.  Just because the rental car facility bills a 

customer for Loss of Use, does not really prove that they incurred lost income as a result of damage to the vehicle.  For example:  if 

you rented a Toyota Camry, and the rental facility has 20 Toyota Camry’s on the lot ready to be rented, when a new customer comes 

in, they just rent another Camry instead of the damaged one.  They lost no income.  What is the difference if the damaged one is sit-

ting in the lot or sitting in the body shop?  In order to really have a lost income claim, the rental facility would have to demonstrate 

that they had to turn away business (lost income) because your Camry was not available to rent out.  

Here’s the kicker:  the rental facility has no incentive to work with your auto insurance adjuster to demonstrate how they lost income.  

Why?  They have already been paid.  As soon as you brought the car back with damage, they put the damages (including Loss of 

Use) on your credit card.  Since they already have your money, why would they want to cooperate with an adjuster who wants to 

take the money back?  You can’t expect your insurer to pay for a loss that really never occurred, so you get stuck holding the bag.   

The way to avoid all of this  is to purchase the LDW (Limited Damage Waiver) or CDW (Collision Damage Waiver) from the rental 

facility.  The Damage Waiver will allow you to walk away from a damaged vehicle without having to pay for the damage or Loss of 

Use of that vehicle.  The waiver, however, can cost as much as $20.00 - 30.00 additional each day, so it is not cheap.  Even when 

purchased, some of the agreements can have restrictions which would render the agreement void.  In those situations it will still be 

good to have your Personal Auto Policy come to the rescue. 

Mary LaPorte is a consultant and educator with a strong background in Errors & Omissions loss prevention.  Forward your 

E&O questions to marylp@lpinsuranceconsult.com. 
ã 2013  LaPorte Consulting, LLC.  All Rights Reserved 

By Mary LaPorte, CPCU, 
CIC, LIC, CPIA 

Agent’s questions about Errors and Omissions, 

and how E&O losses can be prevented. 

mailto:marylp@lpinsuranceconsult.com







