
tablishing some new goals 

for AWIA for this and future 

years, including, but not lim-

ited to: 

 More involvement in local and 

state insurance legislation  

 Do brief surveys to our mem-

bers on information and is-

sues the Commissioner is 

interested in  

 Include agency principals in 

Board activities and accom-

plishments 

 Promote the value of member-

ship and increase our num-

bers and active members.  

 Continue offering our state-

wide Continuing Education  

 Coordinating our legislative 

efforts with NAIFA 

Some of the current 

statewide legislation which 

may be presented to the Sen-

ate and House during the 

(Continued on page 3) 

 

 

 

 

 

 

 

 

 AWIA is gaining 

momentum and more in-

volved that ever!   I am writ-

ing this pre-election, but re-

gardless of the results, our 

products and services, espe-

cially health insurance will 

be changing.  If you want up 

to date information, and do 

not receive the 

www.iiaba.net and 

www.pianet.com newsletters, 

I encourage you to sign 

up.   They are a benefit of 

your membership and a 

wealth of information.   

AWIA is working to 

establish some new and reac-

tivate on-going activity. My 

goal is to make our organiza-

tion the touchstone with the 

Insurance Commissioner’s 

office representing the inde-

pendent agents.    I had the 

opportunity to visit with 

Commissioner Hirsig at the 

Corporation Committee 

meeting on October 23rd. He 

is very interested in what is 

going on in our industry and 

with the agencies, compa-

nies, products and rates and 

is very consumer oriented. It 

is exiting to have his leader-

ship and expertise represent-

ing our industry 

 We have been es-

President’s Report 

IIABA National Director’s Report 

Over the weekend 

of September 7-9, I attended 

my first IIABA Board of 

Directors meeting in Atlanta 

as your Wyoming National 

Director.  In many ways the 

meeting was a bitter sweet 

experience for me; I was ex-

cited to be a part of the pulse 

of the insurance industry 

with people from all over the 

nation and at the same time 

there was a void within our 

organization.  One of the 

very first items on the agenda 

was the recognition of our 

good friend and fellow com-

rade Gregg Jackson.  Gregg 

was an institution at IIABA.  

In April, I was with Gregg 

when he announced to the 

board that he would be retir-

ing from the position of 

Wyoming National Director 

and that I would most likely 

be taking over the reins, if I 

wasn’t voted off the island at 

the June convention.  None 

of us could imagine that in 

(Continued on page 2) 
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Special points of 

interest: 

 Association of Wyo-

ming Insurance 

Agents  Click here to 

see our Facebook 

page and convention 

photos 

PROFESSIONAL
INSURANCE
AGENTS

PIA ND Report 2 

EVP Report 3 

IIABA Retirement Services 5 

Board Contacts and Insur-
ance Dept info 

8 
 

WAHVE Way 10 

Affiliate Members 11 

CIC/CISR Information 14 

Consumer Agent Portal 14 

E&O Info 15 & 

16 

 Inside This Issue 

To add your support to 

InsurPac & PIAPAC 

go to our web site 

www.awia.com and 

click on Advocacy for 

the contribution forms  

Any amount is appreci-

ated.  Let’s show them 

Wyoming Agents want 

to be heard 

Nancy Stichert, CIC 

Tony Schebler, CIC 

http://www.iiaba.net
http://www.pianet.com
http://www.facebook.com/?ref=home#!/pages/Association-of-Wyoming-Insurance-Agents/121751101244860
http://www.facebook.com/?ref=home#!/pages/Association-of-Wyoming-Insurance-Agents/121751101244860
http://www.facebook.com/?ref=home#!/pages/Association-of-Wyoming-Insurance-Agents/121751101244860
http://www.awia.com/


 

are forthcoming, work contin-

ues on CAP portal rollout and 

the Trusted Choice Program.   

These programs will help all 

of us Independent Agents 

remain competitive with the 

direct marketers.  The world 

is changing in the insurance 

business and IIABA is work-

ing diligently on our behalf. 

The staff was instrumental in 

getting the Flood Program 

long term extension passed 

and they are working on get-

ting the agents commission 

removed from the medical 

loss ratio calculation. The 

IIABA is working on keeping 

Independent Agents as the 

source of expertise in the 

Health Insurance arena.  With 

this being said, I would ask 

all of my fellow members of 

just a few months Gregg 

would be leaving us for that 

great insurance office above.  

Gregg was an example of 

what we all aspire to be as 

insurance agents. He didn’t 

just know insurance, he was a 

great family man, he was 

honest, moral and an active 

person in his community, and 

most importantly he had a 

great sense of humor.  I was 

lucky to have Gregg as men-

tor and friend. We’ll miss you 

Gregg. 

Things that I would 

like to report from the meet-

ing are as follows: our organi-

zation continues to remain 

strong financially and we 

have a lot of great things that 

(Continued from page 1) AWIA to please continue 

supporting INSURPAC, the 

election may be over, but we 

must continue to support 

those who help support our 

causes and our livelihood. 

Finally, I talked to 

Bobby Bramlett our new 

IIABA Chairman; he is very 

much looking forward to 

coming to Wyoming in June 

to attend our convention. 

IIABA National Director’s Report 
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change. However, their compen-

sation cannot come directly or 

indirectly from an insurer (page 

8), which could result in reduced 

compensation. Actions taken by 

insurers trying to comply with 
new Medical Loss Ratio standards 

are also reducing agent and broker 

compensation for policies sold 

outside of a health exchange. 
 In addition, there is a 

recap of the election as it may 

affect agents on a line by line 

basis. Please look at this synopsis 
so that you know where we need 

to work with our legislators so 

that we can continue to make a 

living! 
My dear friend, Ron 

Von Haden, from Wisconsin has 

been named our new Executive 

Director for PIA National. When I 

first became Wyoming’s National 

Director, I sat beside Ron at the 

Board meetings. He owned a fam-

ily agency. Later his love for PIA 
made him decide to leave the 

It’s hard to know what to write 

this month. With the election, 
Obamacare is now a certainty. If 

you will go to PIA National’s 

webpage www.pianet.com, on 

the right hand side is a drop 
down box with “Issues”. In-

cluded in that area is Health Care 

Reform. 

Specifically, as agents, 
our concerns that PIA is working 

to address are as follows: 

ON AGENT AND BROKER 

COMPENSATION 

Agents and brokers may act as a 

Navigator, which would allow 

them to assist in the enrollment 

of a policy through a health ex-

agency in his wife’s hands and he 

became Wisconsin’s Exec. His 

son is also in the insurance indus-

try. Ron is a level headed, bright 

man who understands all aspects 

of our industry. PIA is lucky to 
have him at the helm. 

One last push for PIA-

PAC; now, more than ever, it is 

important to have PAC funds to 
allow our lobbyists to attend 

functions and get our positions in 

front of those who will be making 

the decisions about our future. 
Please, please consider even a 

$25 donation to PIAPAC. If you 

are an owner of an agency, you 

can give corporately. If you 
aren’t, please think about the $25 

as a small investment in your 

continued employment. 

Last, but not least, 

Happy Thanksgiving to everyone. 

May you be blessed now and 

throughout the coming year. 

PIA NATIONAL DIRECTOR 

Liz Luce, ARM. AAI 
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 Again, another 

year has flown by.  The 

election is over and we can 

get back to something else 

on TV.  Your AWIA board 

has been very active in 

supporting some legisla-

tion coming up in the next 

session.  Your President’s 

article highlights those ef-

forts.  Please lend your 

support by attending the 

Shrimp Bash on January 

21, 2013 and/or contacting 

your legislators.  Look for 

the Shrimp Bash registra-

tion form in this newsletter 

and posted on the AWIA 

web site. 

 The 2013 CISR 

schedule is on page 14 and 

will be posted on the web 

site soon, along with regis-

tration information.  

Watch for an e-mail alert-

ing you when it is avail-

able.  We will be incorpo-

rating some of the new 

classes.  You still only 

need 5 classes to earn your 

designation but now you 

will have the choice of 9 

different classes.  If you 

have any questions about 

the classes, please contact 

the AWIA office. 

 Plans are under-

way for the 2013 AWIA 

Convention in Cheyenne.  

We will be meeting June 

18 & 19, 2013.  There will 

also be a pre-convention 

education class on June 

17th. 

 AWIA could not 

provide the education 

classes or hold our annual 

convention without the 

support of our Company 

Partners.  Please check out 

the list on page 2 and thank 

them for their participation. 

Executive Vice President’s Report 

Partners 2012 

Diamond 

Your name 

here in 2013 

Platinum 

Allied Insurance 
 

Gold 

Colorado Casualty 

Fire/EMS Pak & 

Public Entity Pak 

(Burns Insurance) 

MetLife Auto & 

Home 

Safeco 

Travelers 
 

Silver 

Blue Cross Blue Shield 

Burns & Wilcox, LTD-

Salt Lake 

Capital Premium  

Financing 

Progressive 

Risk Placement Services 

 

Bronze 

Dairyland Auto 

EMC Insurance  

Companies 

Mountain Plains Applied  

Users Group 

2013 legislative session are: 

 Wyoming’s response to 

the Affordable Care Act. 

 Limited lines licensing  

 Consumer protection 

(Unfair Trade Practices) 

 Use of electronic de-

vices to provide auto ID 

coverage  

 Certificates  

 Wyoming Medicaid and 

its co partnering with 

individual health plans.  

 If you want more 

information on any of these 

potential bills, you can view 

it on the State of Wyoming 

website, 

www.legisweb.state.wy. 
These proposed bills are 

posted for review, or you 

can contact me or any Board 

member. A Big thanks to 

Adam Luce, Max Carre, 

(Continued from page 1) Tony Schebler and our lob-

byist Marian Schultz 

who have represented us at 

interim Corporations meet-

ings.  If there is some imme-

diate action that needs to be 

taken during the legislative 

session, you may receive 

emails and be asked to par-

ticipate in contacting your 

Senator or Representative. 

 Our deepest sym-

pathy goes out to the fami-

lies and friends of long time 

members and great support-

ers of AWIA, Past President 

Gregg Jackson and Instruc-

tor Art McDevitt. 

I look forward to see-

ing you all at the Shrimp 

Bash on January 21 in 

Cheyenne.  If need any in-

formation, have comments, 

please feel free to give me a 

call. 

 

Thanks for being 

members of AWIA.  

 

 INVOLVEMENT=ACTION 

http://www.legisweb.state.wy
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Rene Fenton 
307 432-2817 

Silver Partner 2012 Silver Partner 2012 

Silver Partner 2012 Silver Partner 2012 

Craig Gentry 

520 750-7061 
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Turning Your Retirement Questions Into Answers 

Having trouble deciding which retirement plan is right for you or your agency? Big "I" Retirement Ser-

vices is here to help you choose which plan best meets your circumstances. We’ve worked with more than 

1,000 agencies to help them achieve their retirement goals 

 

Roll Over Your Plan and Save 

Our advisers are available to all IIABA members to provide consultation on existing and new plans alike 

at no cost or obligation. At Big "I" Retirement Services, we consider you a member first, and a client sec-

ond. Whether we’re building a new plan for your agency from the ground up or simply rolling over your 

existing plan in order to save you money with our low administrative fees, we strive to make your experi-

ence with us pleasant, professional, and hassle-free. 

 

A Plan for Every Need 

Whether your goal is to maximize owners’ contributions, lower your agency’s tax burden, or retain key 

employees, our retirement professionals can tailor and customize a plan to fit your needs. 

 

The Big "I" Advantage 

Aside from the fact that independent agents like you are the only clients we serve, there are some other 

advantages that make us different. Consider: 

 Quality Investments Participants have their choice of several investment options that cover therrisk/

reward spectrum. Investments are closely monitored, and are offered at institutional pricing and rates. 

Be sure to check out our current fixed rate, a popular investment option.  

  401(k) Rates of Return |       IRA Rates of Return  

 State-of-the-Art Administration All aspects of the plan are bundled, including form filings, quar-

terly statements, document maintenance, enrollments, and transition support. One low fee pays for 

complete plan services, so you can focus on running your agency instead of diverting resources to 

managing the plan.  

 IIABA Support With over 25 years in the retirement business, the Big "I" serves as a strong advocate 

for participating agencies. Whether it concerns a complicated transition from another provider, or per-

haps a sale of the agency, we know your business, understand your market, and can grasp your needs. 

Having trouble deciding? Download a detailed Summary of Plans or contact Christine Munoz at (800) 

848-4401 or christine.munoz@iiaba.net for a free plan consultation. 

http://na.iiaa.org/BIA/Retirement/Document%20Links/Rates%20of%20Return/401(k).pdf
http://na.iiaa.org/BIA/Retirement/Document%20Links/Rates%20of%20Return/IRA%20Rates.pdf
http://na.iiaa.org/BIA/Retirement/Document%20Links/Rates%20of%20Return/Summary%20of%20Plans.pdf
mailto:christine.munoz@iiaba.net


 Have you visited the PIA web site to 

learn what benefits are available to you as 

an AWIA member?  Discounts, products, 

logo information, branding programs, help 

with web sites.  Please make your member-

ship count. 

 

http://pianet.com/benefits/overview 
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Silver Partner 2012 

Gold Partner 2012 

PROFESSIONAL
INSURANCE
AGENTS

Visit pianet.com for member benefits 

from PIA National 

http://pianet.com/benefits/overview
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2012 Platinum Partner 



Executive Board 
 
President  
Nancy Stichert, CIC 
Tegeler & Associates 
PO Box 50278 265-0144 
Casper, WY  82605 
  nstichert@tegelerinsurance.com 
 
President Elect 
Cheri Krieter, CIC, CISR (Glen) 
BW Insurance Agency, Inc. 
PO Box 819 682-9397 
Gillette, WY  82717  
 cherolyn.krieter@bankofthewest.com 
 
Vice President 
Bob McIntyre, CIC (Cynthia) 
Burns Insurance Agency, Inc. 
400 Coffeen Ave. 675-1015 
Sheridan, WY  82801  
 bobm@burnsia.com 
 
Secretary-Treasurer 
Chad Craig, CIC, CLCS (Jenny) 
Willis of Wyoming 
PO Box 1388 637-2527 
Cheyenne, WY  82003  
 chad.craig@willis.com 
 
PIA National Director 
Elizabeth B. Luce, ARM, AAI (Greg) 
Rocky Mountain Capital 
PO Box 248 635-2491 
Cheyenne, WY  82003  
 lizrmca@qwestoffice.net 
 
IIABA National Director 
Tony Schebler, CIC (Julie) 
Willis of Wyoming 
PO Box 2680  266-6568 
Mills, WY  82644  
 tony.schebler@willis.com 
 
 
Executive Vice President 
Susan Worthington,  CIC 
PO Box 799 283-2052 
Sundance, WY  82729 
 Fax: 777-796-3122 
 awia@vcn.com
 
 
 

Important AWIA Contact Information 

 
Braunschweig, Jeff ........................ 777-6893 
Financial Examiner 
 
Case, Ruth ..................................... 777-7402 
Consumer Affairs Specialist 
 
Chafin, Deanna ............................. 777-7310 
Agent Licensing 
 
Colarusso, Dawn ........................... 777-7319 
Agent Licensing 
 
Feurt, D’Anna ............................... 777-7336 
Policy & Planning Analyst P&C 
 
Fiechtner, Cheryl .......................... 777-6887 
Business Office Coordinator 
 
Higgins, Tammy............................ 777-7318 
Accountant 
 
Hirsig, Tom ................................... 777-7401 
Insurance Commissioner 
tom.hirsig@wyo.gov 
 
Johnson, Linda L. ......................... 777-5619 
Chief Financial Examiner 
 
McGee, Stephanie Bryant ........... 777-7401 
Deputy Insurance Commissioner 
 
Melvin, Doug ................................ 777-6897 
Financial Examiner 
 
Mitchell, Jim ................................. 777-6889 
Attorney 
 
Olsen, Nancy ................................. 777-7402 
Consumer Affairs Specialist 
 
Patch, Brenda ............................... 777-2447 
Policy & Planning Analyst L&H 
 
Poutre, Lou Ann ........................... 777-7401 
Office Assistant 
 
Schildmeier, Todd ........................ 777-7402 
Consumer Affairs Specialist 
 
Stewart, Donna ............................. 777-7308 
Policy & Planning Analyst 
 
Weiss, Amy.................................... 777-7402 
Office Assistant 
 
Wilhelm, Dee ................................ 777-6916 
Legal Assistant 
 
 
Wyoming Insurance Department 
 
 
Mail:      106 East 6th Avenue 
               Cheyenne, WY 82002 

Board 
 
Sherri Wilkinson, CISR (Troy) 
Rams Head Financial Services 
PO Box 472 765-4419 
Greybull, WY 82426  
 swilkinson@bighornfederal.com 
 
Rob Zotti, CIC 
Wyoming Financial Insurance, Inc. 
PO Box 2067  362-3743 
Rock Springs, WY  82901 
 rzotti@wercs.com 
 
Richard Kidd (Danielle) 
Tegeler & Associates 
PO Box 1660 787-6506 
Lyman, WY 82937  
 rkidd@tegelerinsurance.com 
 
Chris Shelledy 
Wyoming Financial Insurance, Inc. 
542 Running W Drive   686-0313 
Gillette, WY 82718 
 cshelledy@wercs.com 
 
Max Carre’, CISR (Yvette) 
Burns Insurance Agency, Inc. 
237 Storey Blvd. Ste. 200 634-5757 
Cheyenne, WY  82009  
  maxc@burnssia.com 
Ex-Officio 
Darren Hart, CIC, LUTCF (Joleen) 
BW Insurance Agency, Inc. 
PO Box 819 682-9397 
Gillette, WY  82717  
  darren.hart@bankofthewest.com 

Standing Committees 
 
Education & Mountain Plains ..................... Susan Worthington ................ 283-2052 
Grievance ................................................................. Bob McIntyre ................ 675-1015 
Membership ....................................................................................  
Legislature/WIALAC ................................................................... . 
Financial, Budget & Audit ........................................................... . 
ISO/ACORD/Mid-America .................................... Darren Hart ................ 682-9397 
Liaison with Commissioner .......................................................... . 
InsurPac .................................................................... Cheri Krieter ................ 682-9397 
PIAPAC ............................................................................ Liz Luce ................ 635-2491 
Young Agents ..............................................................Chad Craig ................ 367-2154 
Technology & Planning ................................................................ . 

Wyoming Insurance Department 
Telephone List 

Print This Page So You Always Have  
Up-to-date phone numbers 

Important Important Important 
Phone Phone Phone    

NumbersNumbersNumbers   
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When It’s Time for Your Staff to Retire, Help Them Retire the WAHVE Way 
By Sharon Emek, WAHVE LLC (Work At Home Vintage Employees) 

 

Do you know that one of eight Americans is 65 or older? Do you realize the average age in the insurance 
industry is 58? Our industry is facing a huge boomer retirement trend that presents a wonderful opportunity 
for insurance firms and their retiring staff. 
Retirement today is not an end game. People retire from the office but not from work.  They want to work 
differently as they phase out of the 9-to-5 workforce and create a better life-work balance. They also know 
that if they continue to work, they will stay healthier, live longer and have greater financial freedom. 
When I travel around the country attending conferences, some agency principals and HR managers tell me 
they have people working for them who they know are ready to retire -- but they don’t know how to help 
them take the plunge. Some of their staff people tell me they would love to “sort of retire” but are fearful of 
closing the door. They are afraid that after being home for a few months, they will be bored and/or realize 
they need to earn some money to supplement their retirement income. They worry that no one will hire 
them ever again, or that they will end up as a greeter at Wal-Mart and their CIC or CPCU designation will 
lose its value.  But now there’s a solution to the conundrum: a new way to help your retiring employees 
create a new career after retirement. It’s called “Work At Home Vintage Employees”  (WAHVE). WAHVE 
was created to solve two of the industry’s major imminent problems: 
1) The shortage of qualified talent and  
2) the loss of the industry’s institutional knowledge as boomers retire. 
When you help a staff member retire by having them register with WAHVE, you are 
helping everyone because: 

 You are keeping the institutional knowledge in the industry and making it available 
for others who need it. 

 You are enabling a transition for your staff. 

 You are providing the industry an alternative to outsourcing insurance jobs 
overseas. 
Today’s technology enables people to work remotely from home, and today’s retirees are tech-savvy. Ac-
cording to the latest research, 50 percent of soon-to-retire baby boomers are prepared to work from home. 
They have high-speed Internet connections, up-to-date computers, smart phones; they surf the internet 
and use computers to video chat. Now all they need is a job working from home! 
WAHVE is the perfect opportunity for you to help your employees who want to retire have a soft landing as 
they leave the regular workforce. 
WAHVE has been capturing the insurance industry’s retiring baby-boomer population 
(“vintage employees”) who want to continue to work and then outsourcing them back to 
insurance firms (agents/brokers, wholesalers, insurers, and vendors), on a full-time, part-time or project 
basis. We have many insurance firms’ approaching us with work 
assignments that can be a good fit for retiring insurance agency employees. 
Invite your current and past retirees to visit the WAHVE website 
(www.WAHVE.com) and apply to become a wahve. 
 
Sharon Emek, Ph.D. (Sharon.Emek@WAHVE.com) is founder and CEO of Work At Home Vintage Em-
ployees LLC (www.WAHVE.com), which provides remote outsourced workers to independent agencies 
and other insurance firms. WAHVE was named winner of the “Insurance Entrepreneurial Award” by the 
Insurance Innovation Alliance for its 
service providing insurance agencies, wholesale brokers, and carriers with skilled  insurance retirees who 
work from home. Emek also is a partner at CBS Coverage Group,  Inc., an insurance agency in the New 
York metropolitan area. 



Allied Insurance 
David Fowler  
7979 Tufts Ave #1700 307 215-6553 
Denver, CO 80237  
 fowlerd9@nationwide.com 
 
Bituminous Insurance Companies 
Jean Whyte 
PO Box 280729 303 985-9494 
Lakewood, CO  80288 Fax: 303 985-0808 
 jwhyte@bituminousinsurance.com 
 
Blue Cross Blue Shield of Wyoming 
Rick Schum 
PO Box 2266 307 634-1393 
Cheyenne, WY 82003 Fax: 307 638-6927 
 rick.schum@bcbswy.com 
 
Burns & Wilcox, Ltd., UT 
Reid Wilson 
9815 S.  Monroe St., #510 801 432-5422 
Sandy, UT  84070 Fax: 801 944-4893 
 rowilson@burns_wilcox.com 
 
Capital Premium Financing 
Paula Brossman 
PO Box 30293 800 767-0705 
Salt Lake City, UT  84130 Fax: 800 700-3170 
 paula@capitalpremium.net 
 
Colorado Casualty 
Carrie Little 
5975 S. Quebec St., Suite 300 720 873-9409 
Englewood, CO  80112 Fax: 720 873-9600 
 Carrie.Little@ColoradoCasualty.com 
 
Concorde General Agency, Inc. 
Scott Anderson/Bob Hanna  
720 28th St. SW, PO Box 10459 800-726-1611  
Fargo, ND  58106 Fax: 701 232-6974
  info@concorde-ga.com 
 
Dairyland Auto 
Mary Campbell, CIC 
9003 S. Bear Mountain Dr. 303 683-9035 
Highlands Ranch, CO  80126 Fax: 303 471-1530 
 mary.campbell@sentry.com 
 kristy.lange@sentry.com 
  ron.denslow@sentry.com 
 
Fire Pak/Public Entity Pak (Burns Insurance) 
Bob McIntyre, CIC 
400 Coffeen Ave. 307 675-1015 
Sheridan, WY 82801 Fax: 307 675-1016 
 Bobm@burnsia.com 
 
Genesee General 
Megan Gillespie 
12303 Airport Way #1DD 303 791-0600 
Broomfield, CO 80021 Fax: 303 791-0850 
 mgillespie@geneseeins.com 

MetLife Auto & Home 
Jack Gillespie 
600 6th Ave. N. 406 453-1467 
Great Falls, MT  59401 Fax: 866 403-5214 
 jgillespie@metlife.com 
 
 
Progressive 
Craig Gentry 
5255 E. Williams Circle, Suite 2050 800 274-4055 
Tucson, AZ  85711 Ext 54456 
 cwilstel@progressive.com 
 
Risk Placement Services, 
Casper-Salt Lake City-Scottsdale 
Barbara Cote’ barbara_Cote@rpsins.com 
Christy Anderson christine_anderson@rpsins.com 
Diane Poler diane_poler@rpsins.com 
Peg Mann pmann@transwestern.com 
 
Safeco Insurance 
Sarah Williams 
14123 Denver West Parkway 605 430-2748 
Golden, CO 80401  
 sarah.williams@safeco.com 
 
Travelers 
Julie Moore 
6060 S. Willow Drive 720-200-8185  
Greenwood Village, CO 80111 
 jamoore@travelers.com 
 
 
 
 
 
 
 
 
Go to www.awia.com and click on join 

for an Affiliate membership application 

AWIA Affiliate Members 
Please thank these people for their support of your association 
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AWIA  Gold Partner 2012 

MetLife Auto & Home 
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Jack Gillespie 
406 453-1467 

GOLD PARTNER 2012 



form on the web site but 

we do not run the  CIC 

program.  You will need 

to go to www.scic.com 

for additional informa-

tion and to register for 

those classes.  

 During the entire 

history of  the CISR pro-

gram we have offered 5 

classes.  Each student 

had to take and pass all 5 

classes to earn their des-

ignation.  With the 

changes to the program, 

there will be 9 classes 

offered and the student 

may pick any 5 to earn 

 The 2013 Educa-

tion schedule will kick 

off on May 16th in Gil-

lette.  Each year we try 

to offer a number of 

classes throughout Wyo-

ming to help your agents 

earn their designations, 

earn their required CE 

hours and update their 

knowledge.  In 2013 all 

of the CISR classes will 

be updated with new ma-

terial and new subjects.  

AWIA sponsors the 

CISR program and you 

can register online at 

www.awia.com or by 

opening the registration 

their designation and 

take any of the 9 to up-

date.  The classes will 

include Agency Opera-

tions, Personal Auto, 

Personal Residential, 

Personal Miscellaneous, 

Insuring Commercial 

Property, Insuring Com-

mercial Casualty I, In-

suring Commercial 

Casualty II, Elements of 

Risk Management and 

Life and Health Essen-

tials. 

 Watch for regis-

trations forms on the 

web site soon 

CIC and CISR in Wyoming 

 Page 14 

AWIA  NEWS  Issue 2, Volume 1 
T H E  A S S O C I A T I O N  O F  W Y O M I N G  I N S U R A N C E  A G E N T S  

Date Subject 

5/16 IP 

5/30 PA 

6/4 AO 

6/5-6/7 CIC 

6/21 L&H 

7/9 IC1 

8/15 IP 

8/21 PR1 

8/23 L&H 

9/10 IP 

9/12 IP 

9/24 PA 

9/26 IC2 

10/1 L&H 

10/2-10/4 CIC 

10/17 AO 

2013 Schedule 

CONSUMER AGENT PORTAL AND YOUR AGENCY 
 

In 2009, over 70% of consumers say that they go online to research and/or purchase their personal insurance products. In order to become a 

viable player in the research and purchase of these insurance products, the Independent Agency system needs to create and sustain an online 
persona that will allow them to effectively market to consumers the value proposition that Independent Agents can provide by combining the 

convenience of online shopping with the personal service of a local agent.  

The Consumer-Agent Portal Task Force (CAPTF) has undertaken a project to draft a prototype of a consumer-facing web portal which will 

provide the Independent Agency System the ability to reach the insurance consumer to provide “best-in-class” technology and information.  
 

What does this mean for independent agents?  

It means creating a new way at looking at branding and marketing our inherent strengths to the consumer of today.  

It means creating tools that will allow today’s consumer to search out an Independent Insurance Agent in a way that is driven by the con-
sumer.  

It means gaining back market share in personal lines.  

It will allow agents to present themselves as strong competitors to existing “on-line” insurance options.  

 
The CAP model will be developed as a web portal that will give Independent Agents the ability to leverage new and dynamic online identities. 

The portal will help agents establish effective product and service roadmaps and destinations, and will create a dominant web presence that 

will attract new customers for Independent Agents. By creating a web portal that allows customers to directly research their needs and send 

them directly to a local agency, it will: 
Drive traffic  

Increase revenues by providing leads  

Help Independent Agents retain current customers  

Provide a new level of customer service that consumers are starting to demand from their companies.  
 

Going forward, the CAP model will further uncover innovation opportunities and provide guidance on implementation of the most effective 

enhancements that will provide the greatest impact for agency customers, partners or employees. The model will leverage existing web sites, 

web applications, including a rating engine, and other web-based architecture for related technology and information. The CAP will seek out 

the “best-in-class” applications, programs, and capabilities to create a complete package of tools and resources to meet the portal objectives. 

http://www.scic.com/
http://www.awia.com/


 
 

  For over 25 years, the Big "I" Professional Liability Program underwritten by Westport Insurance Cor-

poration (rated 

  "Excellent" by A.M. Best) has been the premiere choice of IIABA member agents for insurance agents 

and brokers 

  E&O insurance. Why? Because our program is a trusted source for the most comprehensive coverage 
in the 

  marketplace. 

 

Key features of this program include: 

         Claims made for with full prior acts available 

         Broad definition of professional services and who is a named insured 

         Available first dollar defense 

         Defense costs in addition to the limits of liability 

         Aggregate limits and deductibles 

         True world wide protection 

         Liberal extended reporting periods 

         Coverage for advertising activities including libel and slander 

         Various policy credit opportunities 

Why Big "I" E&O? Because not only does the program’s exclusive policy form provide market-leading 
coverage benefits, such as advertising activities and contractual liability, but a comprehensive loss pre-

vention seminar is also available to help you avoid claims and to improve business processes.  

The Westport policy form contains exclusive enhancements that are available only to members that 

write their E&O through Big "I" Professional Liability Program. 
For more information, please contact Claudia Bartlett at (406) 443-7810 ext. 105 or cbart-

lett@iiamt.org 

E&O Loss Control Announcement 

To Learn more about E&O Click Here 

E&O Tips Regarding Certificates 

 

The Fireman's Fund policy offers broad coverage tailored to insurance agencies. Fireman's Fund is cur-

rently rated A XV by AM Best and is the second largest provider of Agency E&O in the country. 

TARGET MARKET & ELIGIBILITY 

The target market for this program are agencies and/or brokers with gross revenues of $3,000,000 or 

less, a staff size of less than 30 employees, and that have been in business for at least three years. 

The primary revenue source for these agencies will include traditional property and casualty sales, but 

may include ancillary income from Accident & Health, Life, Annuity and other financial products includ-
ing securities. Coverage will not be provided for real estate activities associated with these P&C agen-
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cies. 
  

Eligible Risks 

 Coverage for agencies where the primary source of their revenue is from traditional property and 

casualty sales. 

 Majority of business placed in standard markets 

 Minimum of 3 years in business under the current ownership or evidence of adequate licensed ex-

perience for the principal of the firm. 

Favorable claims experience 

Ineligible Risks 

 Any Agency that does not derive a minimum of 60% of their revenues from the sale and/or servic-

ing of Property and Casualty Insurance Products. 

 Any Agency acting as a real estate agent or broker, property manager or mortgage broker and does 

NOT carry separate E&O coverage for these activities. 

 Any Agency with revenue generated from the sales or administration of structured settlement an-

nuities. 

 Any Agency that operates as a Third Party Claims Administrator (Claims TPA) for other than workers 

compensation plan. 

Any Agency involved in the marketing, sales or servicing of Alternative Risk Transfer Arrangements, 

Captive Plans or Arrangements, Risk Retention Groups, or Risk Purchasing Groups 

COVERAGE HIGHLIGHTS & AVAILABILITY      

Coverage Highlights 

 A rated carrier 

 Specialized experience in claims settlement 

 Coverage for the sale of both P&C and L&H available 

 Admitted carrier 

 Broad definition of covered professional services and activities 

 Available first dollar defense 

 Provides coverage for services provided to Controlled, Owned, Related, and/or Managed entities 

 Policy limits available up to $10,000,000 

 Deductibles with aggregates 

Full prior acts available 

For more information, please contact Claudia Bartlett at (406) 443-7810 ext. 105 or cbart-
lett@iiamt.org 

To Learn more about E&O Click Here 

E&O Tips Regarding Certificates 
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InsurPac 2012 

 

Karen Ackerman- A.D.I. Insurance 

Joanna Akers-First State Bank Insurance 

Zachary Clark-BW Insurance 

Charles Gulley-BW Insurance 

Darren Hart-BW Insurance 

Kory Hill-BW Insurance 

Brad Jackson-Laramie Investment Co. 

Gregg Jackson-Laramie Investment Co. 

Craig Jones-North Wyoming Insurance 

Jake Jones-North Wyoming Insurance 

Cheri Krieter-BW Insurance *InsurPac Chair 

Kerry Majhanovich-Tegeler & Associates 

Trevor Moon-North Wyoming Insurance 

Susan Moore-Laramie Investment Co. 

Skyler Pownall-BW Insurance 

Tony Schebler-Willis of WY 

Rhonda Smith-North Wyoming Insurance 

Nancy Stichert-Tegeler & Associates 

Kelly Tegeler-Tegeler & Associates 

Sherri Wilkinson-Rams’ Head Financial Services Corp. 

Susan Worthington-AWIA 

 

PIAPAC 2012 
Joanna Akers-First State Bank Insurance 

Mark Anderson-Burns Insurance 

Craig Jones-North Wyoming Insurance 

Cheri Krieter-BW Insurance 

Liz Luce-Rocky Mountain Capital *PIAPAC Chair 

Sherri Wilkinson-Rams’ Head Financial Services Corp. 

Susan Worthington-AWIA 
  

Contribution forms are located on our web site www.awia.com under the advocacy link.  

 Any amount is appreciated!! 
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